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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

Order  your  Jayson  Blair  book  now!  Operators 
are  standing  by  at  amazon.com  (“Headlines." 
Dec.  4). . . .  Toledo  Blade  reporters  make  a  deal 
for  a  book  based  on  their  Vietnam  series  (“Head¬ 
lines,”  Dec.  4). . . .  .Some  freelance  photogra¬ 
phers  aren’t  happy  with  the  new  Reuters 
contract.  Find  out  why  (“Headlines,”  Dec.  4). ... 
Columnist  Charles  Bowen  visits  a  useful  Web  site 
for  police  reporters,  an  online  resource  of  illegal 
drugs  statistics  and  terminology  ("Digital  How¬ 
to,”  Dec.  2).  ...  Did  journalists  who  flew  to 
Baghdad  with  President  Bush  do  the  right  thing 
by  keeping  the  trip  secret?  Find  out  what  your 
colleagues  think  in  this  week's  E&P  Online  Poll. 


iCx! 


eOPUBYOURSELf.BlAIR 

Your  article  on  Jayson  Blair 
hits  the  mark  (Nov.  17,  p.  30). 
There  are  so  many  talented 
writers  who’ll  never  be  heard  from 
because  of  the  nature  of  publishing.  It’s 
not  like  there’s  such  a  shortage  that  we’re 
forced  to  listen  to  Blair’s  sorry  tale  of 
“How  I  Told  A  Fib  And  Got  Paid  Big.” 

Let  his  story  end  there  with  a  moral  for 
other  writers.  This  situation  is  annoying 
to  all  those  writers  who  play  by  “The 
Rules.”  You  know  the  ones. 

As  for  Mr.Viner’s  contention  that  Blair 
has  a  story  to  tell...  if  Blair  believes  his 
story  is  worth  telling  and  that  we  just 
can’t  live  without  it,  then  he  should  put 

his  money  where  his  . . 

mouth  is.  Self-publish  it  LET 

and  then  go  try  to  market 

it  without  a  large,  well-  „  ., ,  , 

„  j  .  .  .  ...  E-mail  to  u 

funded  organization  like  ,  , 

The  New  Irk  Time., 

...  .1  *  .  to(646)65 

picking  up  the  tab.  vmiteto^U 

In  these  years  following  p  ur  v, 

the  9/n  tragedy,  this  kLU) 

country  not  only  needs  to  m  •  i 

^  a  Please  inch 

be  able  to  trust  its  govern-  , 

,  .  ,  ,  location,  ai 

ment,  but  it  also  needs  ,  .  ^ 

.  .  dress.  Lette 

to  trust  Its  lournahsts  to  ^ 

^  ^  for  all  the  h 

report  the  events,  not 

embellish  them. 


did  seem  a  little  high.  But  there  were  so 
many  photos  and  descriptions  of  action 
that  one  presumed  the  figures  were 
correct  —  after  all  they  were  “official”! 
What  I  think  is  also  very  sad  is  there 
was  no  place  for  any  comment  about  the 
difficulties  of  rebuilding  Iraq,  nor  that 
coalition  forces  are  being  targeted,  killed, 
and  injured  every  day. 

CHARLES  CARSKE 

Wallbach,  Switzerland 


TIMRBBBINSTHEBLINB? 

Tim  Robbins  is  looking  to  find 
“solace”  amongst  “those  of  us  that 
are  against  the  war”  in  writing  his 
anti-American  play  “Embedded”  {E^P 

♦  ..  . .  Online,  Nov.  21).  Perhaps 

E  R  S  looking  for  solace 

.  in  all  the  wrong  places. 

His  play  would  have  made 

,@edUor- 

om,  jax  henchmen,  had 

370,  or  1  TT  •  j  ^ 

„  the  United  States  not 

o  removed  Robbins’ hero 

Broadway,  „  .  , 

0003  power.  The  only 

x--.li  applause  “Embedded”  will 

name,  title,  .  ,  .  .x..  .  ,  , 

mail  ad  played 

,  j  -x  -I  in  the  underground  with 
my  be  edited  „  ,  ,  . 

j  Sadaam  s  vermin. 

I  reasons. 

PAUL  BALLUFF 

Orlando,  Fla. 


LETTERS 

E&P  welcomes  letters. 
E-mail  to  letters@editor- 
andpiiblisher.com,  fax 
to  (646)  654-5370,  or 
write  to  “Letters,”  Editor  & 
Publisher,  770  Broadway, 
New  York,  NY 10003. 
Please  include  name,  title, 
location,  and  e-mail  ad¬ 
dress.  Letters  may  be  edited 
for  all  the  usual  reasons. 


JOHN  A.  MANGARELLA 
Milltown,  N.J. 


AGCBRACYMIDBETHEBBAL 

Refreshing  to  read  something 
that  makes  sense  (“Coverage  of 
Iraq  Firefight  Disputed,”  E^P 
Online,  Dec.  2)  —  46,  and  then  54,  dead 


Correction 

Due  to  an  editing  error,  a  description  of 
the  state  of  the  Grass  Valley,  Calif.  Union 
newsroom  in  2002 found  in  “Reading  Be¬ 
tween  the  Lines”  (E&cP,  Nov.  17,  p.  25),  was 
not  attributed.  It  should  have  been  attrib¬ 
uted  to  the  paper’s  editor.  Rich  Somerville. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


DECEMBER  12,  1953: 
Members  of  the  International 
Photo-Engravers  Union  accepted 
a  $3.75  weekly  package  offered 
by  publishers  of  six  New  York  City 
newspapers  on  Dec.  8,  ending  the 


costly  11-day  newspaper  strike.  the  Times-Union  in  Rochester, 
Upon  its  return,  the  New  York  Post  N.Y,  reached  an  agreement  with 


ran  a  giant  front-page  headline 
that  read:  ‘US  WE  WERE  SAYING...” 

The  Democrat  and  Chronicle  and 


the  Typographical  Union  No.  15 
for  a  $4.50  weekly  pay  increase 
for  printers,  bringing  the  weekly 
wage  to  $104.50  for  day  work. 
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onjobs  even  in  lenonnd 


An  economic  recovery  in  2004  will 
not  likely  lead  to  any  sort  of  hiring 
surge,  analysts  and  companies  say 

BY  LUCIA  MOSES 

4fter  the  launch  of  INtake,  a  planned  free 
weekly  for  young  readers,  The  Indianapolis 
Star  expects  to  employ  14  ad  sales  and  edito¬ 
rial  positions  it  didn’t  have  before,  a  1%  staff  increase. 
“We  have  a  new  publication.  It  doesn’t  just  happen 
by  itself,”  said  Star  Publisher  Barbara  Henry.  “If 
you  have  revenue  to  support  it,  you  hire.” 

If  papers  hire  at  all  next  year,  these  are  the 
kinds  of  positions  they’re  likely  to  add:  sales  - 

and  editorial  people  to  staff  news  enhance- 
ments  or  new  publications.  But,  as  V 
public  companies  are  likely  to  say 
at  two  major  investor  con- 
ferences  this  week,  hiring 
will  remain  conservative 

next  year  —  despite  signs  I  ^ 

that  recovery  is  under  way.  ^  iT 

Companies  “see  some 
improving  advertising  L*  ^ 

trends  right  now,”  and  that  \  ~ 

keeps  them  from  continu-  i 

ing  to  downsize,  said  Kevin  lii  ,  '  jC 

Gruneich,  newspaper  ana-  ] tlrn)  iK 

lyst  with  Bear,  Steams  & 

Co.  But  he  predicted  indus-  " 

try  employment  will  stay  flat  next 
year.  Most  companies  have  “tackled  health  care 
and  benefits  costs  pretty  well,  as  they’ve  pushed  most 
of  that  cost  to  the  employees.  ...  But  given  that  the 
advertising  recovery  has  been  choppy,  we  just  don’t 


see  much  movement  to  hire  at  this  point.” 

Peter  Appert,  who  follows  newspapers  for  Gold¬ 
man  Sachs,  said  that  after  having  cut  an  estimated 
10%  out  of  the  workforce  over  the  past  three  years, 
publishers  could  still  trim  as  much  as  1%  next  year. 
Companies  are  intent  on  protecting  or  growing  profit 
margins,  and  he  projected  labor  costs  would  rise 
about  4%  to  5%. 

Reductions  will  come  through  attrition  in  manu¬ 
facturing,  distribution,  and  administration,  rather 
than  news  and  sales,  he  predicted. 

Even  expansion-minded  companies  aren’t  neces- 
sarily  looking  at  net  staffing 
iiicreases.  At  Belo,  which  has 
fk  started  niche  publications  in  its 

iTv  I  Vv  I  \  newspaper  markets  while 

I  y*  y  e.xploring  more  such  opportuni- 

do  not  expect  our  new 
product  launches  to  have  an 
^  impact  on  head  count,” 
<  ill  spokesman  Scott  Baradell  wrote 

u  yr^^L  in  an  e-mail.  The  McClatchy 
7  Co.  said  it  would  continue  to 
/  I  \  seek  production  efficiency 
y  gains  that  will  let  it  add  to  the 
news  side  without  increasing 

After  the  bloodletting  of 
SZ  1^  I  ■  1 0  recent  years,  and  given  the  high 
cost  of  benefits,  publishers  will 
extra  cautious  about  making 
new  hires.  “They’re  going  to  have  to 
HK  prove  hiring  new  people  pays  off,”  said  Mike 
Walker,  partner  at  executive  search  firm 
Youngs,  Walker  &  Co.,  Inverness,  Ill.  “The  litmus  test 
for  proving  that  is  going  to  be  tougher.” 

The  downturn  has  affected  not  just  the  scope  but 


ACASHSAIE 

FORIN-STAR' 

In  a  $40.5-million 
cash  deal,  the 
McClatchy  Co.  is 
buying  the  assets 
of  the  17,400-circu¬ 
lation  daily  Merced 
(Calif.)  Sun-Star 
and  five  nearby  non¬ 
dailies  from  Pacific- 
Sierra  Publishing  Inc. 

The  transaction, 
announced  on  Thurs¬ 
day,  is  expected  to  be 
completed  in  January. 

In  a  statement, 
Chairman  and  CEO 
Gary  Pruitt  said  the 
Merced  cluster  is 
a  good  fit  for  Sacra¬ 
mento,  Calif.-based 
McClatchy,  which 
publishes  the 
Modesto  Bee  40 
miles  to  the  south 
of  Merced,  and  The 
Fresno  Bee,  60  miles 
to  the  north.  The 
non-daily  newspapers 
in  the  deal  are 
the  Sierra  Star  in 
Oakhurst;  the  Los 
Banos  Enterprise-, 
the  Chowchilla  News-, 
the  Atwater  Signal; 
and  The  Chronicle 
in  Livingston. 

Also,  Trinity 
Holdings  Inc.,  in 
Monroeville,  Pa., 
has  agreed  to  sell 
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the  13,600-circula¬ 
tion  daily  Morning 
Journal  in  Lisbon, 
Ohio,  to  Ogden  News¬ 
papers  Inc.,  Wheel¬ 
ing,  W.Va.,  for  an 
undisclosed  amount. 

Dirks,  Van  Essen  & 
Murray,  Santa  Fe, 
N.M.,  represented  the 
sellers  in  both  deals. 
—  MARK  FITZGERALD 


the  nature  of  hiring.  Gone  are  the  days  when  papers 
sought  new  blood  in  the  consumer  packaged  goods 
industry;  publishers  are  back  to  seeking  people  with 
traditional  newspaper  backgrounds. 

Papers  also  are  more  likely  to  fill  openings  by  shuf¬ 
fling  e.xisting  staff,  rather  than  hiring  additional  bod¬ 
ies  from  the  outside,  recruiters  said.  “It’s  difficult  for 
most  papers  to  create  new  positions  outright,  or  to 
make  external  hires,”  said  executive  recruiter  Jeff 
Kohler  of  Jeff  Kohler  &  Associates,  North  Wales,  Pa. 

Will  such  conservatism  come  at  a  cost?  “I  think  a 


newspaper  company  potentially  limits  itself  if  it  does 
not  occasionally  recruit  externally  to  bring  in  new 
talent,  new  perspective,”  Kohler  said. 

An  improvement  in  ad  spending  doesn’t  necessari¬ 
ly  mean  people  on  the  business  side  can  rest  easy. 
Walker  said  ad  directors  and  publishers  will  be  meas¬ 
ured  against  their  peers  when  the  economy  picks  up. 
“We’ve  seen  a  lot  of  companies  looking  for  ad  direc¬ 
tors  in  the  past  year,”  he  said.  “It’s  a  trend  we’ve  always 
seen  when  the  economy  gets  tight.  As  the  economy 
speeds  up,  pressure  remains  on  executives.”  @ 


Press  maker  Goss 
International 
won  its  federal  law¬ 
suit  against  Ibkyo 
Kikai  Seisakusho  Ltd. 
and  its  TKS  (U.S.A.) 
Inc.  subsidiary  last 
week  when  a  jury 
awarded  $10.5  mil¬ 
lion  in  damages  and 
the  judge  tripled  that 
amount  in  accordance 
with  the  law.  Goss 
claimed  that  TKS  hurt 
its  business  by  selling 
presses  at  prices 
below  market  value.  . 

Believed  to  be  the 
only  successful  suit 
brought  under  the 
Antidumping  Act  of 
1916,  the  result  was 
called  “a  verdict  for 
American  industry 
and  the  American 
worker”  by  Goss 
lawyer  William 
Schopf.  TKS  execu¬ 
tives  referred  inquiries 
to  their  attorney,  who 
was  not  available  for 
comment.  Three  other 
pressmakers  and  their 
subsidiaries  settled 
with  Goss  earlier. 

Goss  CEO  Bob 
Brown  said  in  a 
statement  that  “TKS 
violated  U.S.  law  and 
then  tried  to  cover 
up...  by  destroying 
documents.”  A  Goss 
spokesman  said  the 

^4  r-\  L. 


Allegedly  threatened  to  %urt” paper 

Did  judge  trj  to  buffalo  editors? 


BY  JOE  STRUPP 

During  her  23 
years  as  a  jour¬ 
nalist,  Margaret 
Sullivan  of  The  Buffalo 
News  figured  she’d  seen 
enough  odd  things  to 
avoid  being  surprised 
anymore.  But  when  a 
judge  last  month  called 
to  ask  that  editors  not 
run  a  story  about  the 
arrest  of  a  local  attorney 
—  and  allegedly  threat¬ 
ened  to  “hurt”  the  paper 
if  the  article  appeared  — 
even  she  was  taken 
aback.  “Newspaper 
people  pride  themselves 
on  being  shock-proof,” 
Sullivan,  the  paper’s 
executive  editor  since 


1999,told£'£5fP.“ButI 
have  to  admit,  that  was 
quite  startling.” 

Even  more  startling  is 
the  fact  that  the  man 
who  allegedly  made  the 
call.  State  Supreme 
Court  Justice  Nelson  H. 
Cosgrove,  was  the  same 
judge  overseeing  a  long- 
running  libel  suit  against 
the  News.  He  has  since 
removed  himself  from 
the  libel  case,  but  the 
matter  may  not  end 
there.  Now  that  the  New 
York  State  Commission 
on  Judicial  Review  has 
gotten  wind  of  the  inci¬ 


dent,  Judge  Cosgrove 
could  face  punitive 
action  ranging  from  a 
public  rebuke  to  removal 
from  the  bench. 

‘The  Commission  is 
aware  of  reports  on  this 
matter,”  said  Robert 
Tembeckjian,  its  admin¬ 
istrator,  who  would 
not  comment  further  on 
the  Cosgrove  incident. 
“If  information  suggests 
misconduct  has  oc¬ 
curred,  the  Commission 
can  caution,  admonish, 
censure  or  remove  a 
judge  from  office.” 

Sullivan  said  the 
paper  had  not  filed  a 
formal  complaint  with 
the  Commission,  but 
had  alerted  the  govern¬ 
ing  body  to  Cosgrove’s 
behavior.  “We  felt  there 
were  important  issues 
at  stake,”  Sullivan  said. 
“Judges  should  not 
interfere  with  the  publi¬ 
cation  of  a  news  story 
or  threaten  to  retaliate 
against  anyone.”  Judge 
Cosgrove  did  not  return 
calls  seeking  comment. 

The  episode  began 
Nov.  12,  according  to 
affidavits  related  to  the 
incident,  when  Cosgrove 
allegedly  called  the 
paper  and  told  a  deputy 
managing  editor  that  he 


would  find  a  way  to 
“hurt”  the  paper  if  it  ran 
a  story  about  the  arrest 
of  a  lawyer  involved  in  a 
trial  before  him,  the 
News  reported.  Editors 
also  allege  that  Cosgrove 
called  the  paper  a  second 
time  with  similar 
threats.  ‘There  was  and 


ments  made  by  a  judge 
presiding  in  a  matter 
involving  the  newspaper. 
There  was  also  the  issue 
of  judicial  impartiality,” 
said  Joseph  M.  Finnerty, 
the  newspaper’s  attor¬ 
ney.  ‘This  was  different 
from  the  more  common 
conflict  of  interest.” 


remains  in  my  mind  no 
question  that  his  words 
to  the  effect  that  he  in¬ 
tended  to  ‘get’  or  ‘hurt’ 
the  News  were  in  refer¬ 
ence  to  his  capacity  as  a 
judge,”  Deputy  Manag¬ 
ing  Editor  Stan  Evans 
said  in  an  affidavit,  ac¬ 
cording  to  the  paper. 

On  Nov.  24,  the  news¬ 
paper  filed  a  motion 
with  the  New  York  State 
Supreme  Court  asking 
that  Cosgrove  step  down 
from  his  position  as  the 
trial  judge  in  a  libel 
case  pending 
against  the 
News  by  a 
local  business 
owner.  ‘The 


newspaper 
had  several 


concerns  — 
most  immedi¬ 
ate  being  the 
issue  of  state- 

The  Buffalo  News' 
Margaret  Sullivan 


Cosgrove  sent  a  letter 
to  the  court’s  adminis-  , 
trative  judge  on  Nov.  26 
asking  that  the  libel 
case  be  reassigned, 
but  offering  no  other 
comment.  H 
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Papers  get  bigger  piece  of  ad  pie 


BY  LUCIA  MOSES 

Like  real  estate 
values,  market- 
share  ranking  is 
often  a  matter  of  location, 
location,  location.  A  new 
media  share  analysis  by 
BIA  Financial  Network 
Inc.,  Chantilly,  Va.,  how¬ 
ever,  found  shfu’es  varying 
only  slightly  from  small 
markets  to  large  (by 
household,  as  defined  by 
Nielsen).  Newspapers  do 
fare  a  little  better  in  small 
and  mid-sized  markets. 

Overall,  newspapers  garnered  44.2%  of  local  and 
national  ad  dollars  in  2002,  with  television  getting 
30.9%,  and  radio,  24.9%. 

“What  I  think  happens  is  that  there  are  strong  com¬ 
panies  of  the  various  media  in  some  of  these  markets 


that  have  historically  served 
the  market  well,  and  they  have 
sort  of  staked  their  claim 
there,”  said  BIA  Vice  Presi¬ 
dent  Mark  Fratrik,  “and  I 
guess  that  can  happen  more  in 
smaller  markets  than  in  larger 
markets.”  Newspapers  in  mar¬ 
kets  adjacent  to  major  metro 
areas  often  have  an  advantage, 
because  the  big-city  broadcast 
stations  tend  to  dilute  the 
impact  of  the  local  stations, 
he  added. 

In  Lima,  Ohio,  relatively 
strong  retail  sales  per  hou.se- 
hold  is  one  reason  it’s  the  DMA  with  the  fourth 
biggest  newspaper  market  as  measured  by  BIA, 
offered  Stephen  Johnson,  publisher  of  the  35,353- 
daily  circulation  Lima  News.  “Almost  every  retailer 
is  here,  or  trying  to  look  for  land  here,”  he  said.  II 


2002  Top  10  Newspaper  Markets 
in  Market  Revenue  Share 

Rank 

Market 

Newspaper  Share 

161 

Palm  Springs,  Calif. 

78.4% 

165 

Idaho  Falls-Pocatello,  Idaho 

74.4% 

204 

Victoria,  Texas 

65.1% 

194 

Lima,  Ohio 

63.8% 

106 

Springfield-Holyoke,  Mass. 

59.9% 

78 

Omaha,  Neb. 

59.6% 

202 

Zanesville,  Ohio 

58.2% 

53 

Wilkes-Barre-Scranton,  Pa. 

57.5% 

150 

Wheeling,  W.Va.-  Steubenville,  Ohio  56.3% 

167 

Utica,  N.Y 

56.2% 

Source:  BIA  Financial  Network  Inc. 

Free  papers  fear  do-not-deliver 


BY  MARK 
FITZGERALD 

CHICAGO 

WITH  THE  FED- 
eral  do-not- 
call  registry 
thwarting  telemarketers 
—  and  various  do-not- 
spam  proposals  seeking 
to  knock  e-mail  advertis¬ 
ers  off-line  —  could  a 
do-not-deliver  move¬ 
ment  against  unsolicited 
community  newspapers 
and  total  market  cover¬ 
age  (I’MC)  products  be 
the  next  target  of  the 
public’s  “leave-me-alone” 
mood? 

Worried  newspapers 
hope  not,  because  the 
free-di.stribution  model 
is  an  increasingly  effi¬ 
cient  and  popular  mar¬ 
keting  strategy.  So  far, 
at  least,  it  appears  that 
legislators  and  their  con¬ 
stituents  are  not  drawing 
a  connection  between 
telemarketer  phone  calls 


that  interrupt  dinner 
and  a  community  news¬ 
paper  thrown  on  the 
lawn  once  a  week.  “I 
haven’t  seen  a  grassroots 
movement”  to  limit 
unsolicited  deliveries, 
said  John  Murray,  vice 
president  of  circu¬ 
lation  marketing 
for  the  Newspaper 
Association  of 
America. 

In  the  fast-growing 
far  suburbs  of  Chicago, 
home  delivery  of  a  free 
paper  is  practically 
the  only  way  to  estab¬ 
lish  a  market,  said  Sun 
Publications  Publisher 
Jeny  Alger.  Do-not-call 
has  not  yet  triggered  a 
spike  in  do-not-deliver 
calls,  Alger  said:  “We  get 
far  more  calls  to  start 
than  stop,  because  of 
new  people  moving  in.” 

That’s  a  pretty  typical 
experience,  other  pub¬ 
lishers  said.  San  Anto¬ 


nio,  Texas-based  Prime 
Time  Newspapers,  for 
instance,  had  stop-deliv¬ 
ery  notices  last  week  on 
only  about  a  dozen  of 
the  260,000  households 
that  get  its  papers. 


said  COO  Bob  Jones. 
Similarly,  Houston 
Community  Newspa¬ 
pers,  a  Westward  Com¬ 
munications  LP  unit 
that  delivers  to  400,000 
households  weekly  to  its 
Texas  markets,  has  not 
seen  any  jump  in  stops, 
said  CFO  J.  Tom  Gra¬ 
ham:  “  I  think  the  reason 


is,  we  make  a  real  effort 
to  have  a  real  newspa¬ 
per,  a  community  prod¬ 
uct  that’s  welcome  at  the 
door.  I  don’t  know  what 
it  would  be  like  if  we 
were  just  a  shopper.” 

But  the  full  communi¬ 
ty  paper  that  Observ¬ 
er  &  Eccentric 
Newspapers 
delivers  twdce- 
weekly  to  some 
non-subscribers  in 

(suburban  Detroit  is 
k  not  a  shopper  — 

I  and  Circulation 
Director  LeeAnn 
Mitchell  said  do- 
not-deliver  calls  jumped 
sharply  once  the  do-not- 
call  (DNC)  law  went  into 
effect.  “It’s  been  outra¬ 
geous  the  number  of 
calls  we’ve  been  getting 
since  DNC,”  she  said. 

“In  the  past,  we  would 
once  in  a  while  get  a  call, 
maybe  one  a  week.  Now 
it’s  15  to  20  a  week.”  1! 


company  is  evaluating 
legal  options  with 
respect  to  the  cover- 
up  it  alleges. 

—  JIM  ROSENBERG 

NEWSPAPERS 
STILL  A  THREAT 

Ask  many 
publishers 
where  their  market 
share  is  going,  and 
the  answer  you’re 
likely  to  get  is  radio. 
Yet  in  a  survey  by 
Merrill  Lynch  of  12 
major-market  dailies, 
most  said  other  news¬ 
papers,  not  radio, 
are  their  number-one 
threat.  Others  listed 
local  TV  and  direct 
mail  as  their  top 
competitors. 

While  most 
respondents  saw 
greatest  reach  as 
their  advantage  over 
other  media,  few 
viewed  their  medium 
as  being  the  most 
cost-effective  or 
influential  on  shop¬ 
ping  decisions.  Price 
and  creative  limita¬ 
tions  were  the  most- 
cited  challenges  in 
selling  the  medium. 

Newspapers  were 
joined  by  TV  and 
radio  in  saying  that 
while  they  have  been 
able  to  raise  ad  rates 
at  the  same  pace  as 
in  the  past,  discount¬ 
ing  is  prevalent. 

Most  respondents 
reported  department- 
store  ads  and  recruit¬ 
ment  were  declining, 
but  many  looked  for 
growth  in  the  tele¬ 
com,  furniture/home 
improvement  and  fu- 
nishings,  and  auto 
categories  over  the 
next  year. 

—  LUCIA  MOSES 
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Dirks,  Van  Essen  &  Murray 


FLORIDA 

Tony  Snipes  to  Internet  advertising 
manager  for  the  St.  Petersburg  Times. 
Snipes  previously  worked  as  the  online 
manager  for  The  Times  in  Gainesville,  Ga. 


INDIANA 

Tim  D.  Smith  is  the  new  circulation  director 
of  The  Herald-Times  in  Bloomington.  He 
is  the  paper’s  former  circulation  manager. 


BY  SHAWN  MOYNIHAN  NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

a  KENTUCKY 

Eddie  Blakeley  has  been  named  publisher 
of  The  Daily  Independent  in  Ashland. 
Blakeley,  who  has  been  publisher  of  The 
Portsmouth  (Ohio)  Daily  Times  since  1999, 
has  been  serving  as  regional  publisher 
within  Community  Newspaper  Holdings 
Inc.’s  Bluegrass  Division.  In  addition  to 
being  publisher  of  the  Daily  Times,  he  has  served  as  publisher 
of  newspapers  in  Orange,  Texas,  and  Port  Arthur,  Texas. 
Blakeley  replaces  Roger  Coleman,  who  recently  resigned. 


ILLINOIS 

John  Barron  has  been  named  executive 
managing  editor  of  the  Chicago  Sun- 
Times,  from  features  editor.  Don  Haynor 
has  been  promoted  to  managing 
editor/news,  from  metro  editor.  Christine 
Ledbetter  to  features  editor  (promoted 
from  deputy  features  editor),  and  Avis 
Weathersbee  is  now  deputy  features  editor, 
from  assistant  features  editor. 


KENTUCKY 

Jeffrey  Moore  has  been  named  publisher 
of  two  weeklies:  the  News  Democrat 
in  Carrollton,  and  the  Trimble  Banner- 
Democrat  in  Bedford. 


Becky  Striplin  to  classified  advertising 
manager  for  The  Ledger  Independen  t 
in  Maysville.  Striplin  previously  worked 
as  the  real  estate  advertising  manager 
for  The  Cincinnati  Enquirer. 


Allies  using  airport  r 


PENN SYLVAN  I A 
Myra  Ward  is  the  new  circulation  director 
of  The  Mercury  in  Pottstown.  Ward 
previously  held  a  similar  position  at 
The  (Lansdale)  Reporter. 


Marc  Charisse  has  been  named  managing 
editor  of  The  York  Dispatch  and  York 
Sunday  News.  He  replaces  Deena  Gross. 


Trinity  Holdings,  Inc 

has  sold 


NORTH  CAROLINA 
Robin  Saul  will  be  the  next  publisher  of  the 
News  ^  Record  in  Greensboro.  Saul  will 
succeed  retiring  publisher  Van  King  when 
King  leaves  the  newspaper  in  February. 


Lisbon  (OH)  Morning  Journal 

(13,600  daily  circulation) 


to  president  of 
the  Pittsburgh 
Post-Gazette.  He 
has  served  as  its  vice  president/ 
general  manager  since  1999- 


The  Ogden  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
Trinity  Holdings,  Inc.,  in  this  transaction. 
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EDITORIAL 

twMNiiYnjr 

In  the  case  of  ‘Express-News’  reporter  Philip  True,  Mexico’s 
choice  is  clear:  Enforce  justice,  or  endorse  murder 


WHEN  Philip T^ue 

pitched  his  editors  at 
the  San  Antonio  (Texas) 
Ejcpress-News  in  1998 
on  a  feature  about  Huichol  Indian  culture 
in  the  remote  and  rugged  Sierra  Madre 
Occidental  mountain  range,  he  concluded 
his  memo  by  writing:  “There  is  a  beautiful 
story  within  all  of  this.  Interested?” 

They  weren’t  particularly  interested,  as  it 
happens  —  and  neither  was  there  a  beauti¬ 
ful  story  awaiting  the  50-year-old  Mexico 
City  bureau  chief  as  he  took  vacation  time 
to  hike  alone  into  Huichol 
territory.  True  disappeared, 
and  after  an  anguished 
search  by  Express-News 
Editor  Robert  Rivard, 
colleagues,  Mexican 
authorities  and  Huichols, 
the  reporter’s  decomposing 
body  was  found  in  a 
shallow  grave  Dec.  16, 1998. 

In  the  nearly  five  years 
since  True’s  murder,  the  story  only  grew 
uglier  as  his  killers  first  confessed,  then 
denied,  their  guilt.  As  their  case  moved 
excruciatingly  slowly  through  the  judicial 
system,  the  two  accused  Huichol  Indians, 
Juan  Chivarra  and  Miguel  Hernandez, 
were  adopted  as  a  cause  by  a  wealthy 
American  expatriate,  Miguel  Gatins. 
Thanks  to  that  well-financed  defense, 
Chivarra  and  Hernandez  —  brothers-in- 
law  known  as  troublemakers  in  their 
Huichol  community,  who  had  in  their 
possession  True’s  backpack,  notebook  and 
other  persona]  effects  —  have  remained 
free  despite  their  convictions  in  2002. 

But  now  we  know  that  during  all  this 
time  that  Chivarra  and  Hernandez  have 


been  free,  the  lead  investigator  for  the 
defense  team  knew  that  they  had  killed 
True  —  because  they  told  her.  Their 
thin  and  always  implausible  defense  has 
collapsed  completely.  Gatins  has  declared 
that  the  evidence  against  the  two  is  over¬ 
whelming,  and  he  has  withdrawn  all  his 
support.  With  the  money  gone,  the  politi¬ 
cally  influential  lawyer  who  had  such 
success  keeping  Chivarra  and  Hernandez 
from  punishment  is  out  of  the  picture,  too. 

Now  it  is  time  for  the  Mexican  judicial 
system  to  do  what  it  has  failed  to  do  not 
only  in  the  True  case, 
but  so  many  times  before: 
Uphold  justice  by  punish¬ 
ing  the  murderers  of  a 
journalist.  Philip  True’s 
,  killers  must  not  be  allowed 

confirm  the  guilt  the  impunity  still  enjoyed, 

PtiRirk  example,  by  those  who 

01  l-llllip  XI  Ut;  »  murder 


Much  is  at  stake 
now  that  recent 
developments 


killers. 


of  Htoor  Felix  Miranda, 
co-publisher  of  the  Tijua¬ 
na  weekly  Zeta,  or  the  1991  assassination 
of  Diario  de  Juarez  columnist  Victor 
Manuel  Oropeza  Contreras. 

Under  President  Vicente  Fox’s  adminis¬ 
tration,  Mexico  has  come  farther  than  ever 
before  in  adopting  transparency  and  the 
rule  of  law  as  operating  principals  of  gov¬ 
ernment.  There’s  now  a  national  freedom  of 
information  law,  and  the  government  is 
opening  the  files  on  long-buried  official 
transgressions,  such  as  the  1968  massacre 
of  students  at  Tlatelolco  Square. 

The  True  case  is  a  test  of  whether  Mexico 
intends  to  continue  oh  this  path  towards 
liberty  and  accountability  —  or  to  slide 
backwards  to  intimidation  of  journalists 
and  impunity  for  their  killers. 
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With  the  economy  poised  for  a  rehound, 
can  newspapers  win  back  job  classifieds 
from  old  —  and  new  —  competition? 


BY  LUCIA  MOSES 


44’w>  ELP  Wanted”  has  taken  on  a  double  meaning  at  newspa- 

■  I  pcrs  in  the  past  few  years.  These  days,  the  phrase  applies 
not  only  to  a  category  of  classified  advertising  they  seek, 
I  I  but  also  to  the  new  ideas  those  departments  need  when 
■i^Lk  facing  tough  competition  and  a  rough  job  market.  One  notable 

exception  to  this  trend  may  be  The  Palm  Beach  Post. 

Florida  has  actually  been  a  job  creator  the  past  year,  so  help-wanted  advertising 
hasn’t  plunged  like  it  has  in  other  parts  of  the  country.  Meanwhile,  the  paper  has 
expanded  its  portfolio  of  recruitment  ad  services,  better  positioning  it  to  capture  the 
market’s  ad  dollars.  Thirty  newly-installed  job  kiosks  in  libraries  and  other  public 
spaces  seem  especially  promising.  So  popular  are  the  kiosks,  which  let  people  search 
from  roughly  4,000  jobs,  that  a  library  had  to  enact  time  limits  “so  people  don’t 
spend  so  much  time  on  them,”  says  Dan  Shorter,  general  manager  for  the  Post's 
Internet  operations. 

Still,  Shorter  hasn’t  let  down  his  guard.  “You’ve  got  Monster  and  others  who  want 
to  poach  your  market,”  he  says.  “The  recruitment  business  is  evolving  every  few  days, 
not  every  few  years.  We’ll  never  feel  comfortable  again.” 

He’s  referring,  of  course,  to  the  online  career  site  whose  flamboyant  founder,  Jeff 


ILLUSTRATIONS  BY  AYA  KAWANO 
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The  Dallas  Morning  News 


Taylor,  threatened  to  put  newspapers  out 
of  this  business  a  few  years  ago.  And  while 
newspapers  may  have  fought  back  and  tak¬ 
en  a  bite  out  of  Monster.com’s  advantage 
for  now,  few  are  writing  off  the  big  board. 

And  it’s  not  just  national  behemoths  that 
newspapers  have  to  worry  about  when  the 
job  market  starts  expanding,  as  many  predict 
will  start  happening  next  year.  Niche  sites 
abound.  Corporations,  community  Web 
sites,  and  college  alumni  associations  also 
are  helping  themselves  to  the  help-wanted 
ad  pie.  The  efficacy  and  low  cost  of  search¬ 
able  online  recruitment  ads  has  TV  and 
radio  outlets  looking  at  help-wanted  as 
a  new  source  of  revenue,  too. 

“A  lot  of  competitors  smell  blood  because 
of  the  hemorrhaging  of  the  business,”  says 
Gordon  Borrell,  president  of  new  media 
consultancy  Borrell  Associates,  Portsmouth, 
Va.  “The  fight  is  never  over,”  agrees  Charles 
Diederich,  director  of  marketing  and  adver¬ 
tising  for  the  Newspaper  Association  of 
America.  “I  think  Monster  is  still  a  very  savvy 
marketer.  They’re  going  to  continue  to  be 
a  very  key  player.”  He  also  sees  niche  and 
corporate  sites  growing  in  importance. 


IS  one 

(such  example.  “When  I  came  here 
in  ’98,  we  were  just  trying  to  keep 
up  with  the  orders  coming  in,”  says 
Lisa  Virgoe,  the  then-classified 
manager  who  became  recruitment 
j  ad  director  for  the  paper  two  years 
^  later.  “I  would  say  we’ve  become 
<  much  more  creative  and  much 

I  more  consultative.”  The  paper  has 
launched  six  new  products  in  the 
past  20  months,  often  aimed  at 
the  hourly  job  market.  An  internal 
analysis  showed  the  paper  has 
since  regained  some  business 
it  lost  to  online  and  niche  players, 
Virgoe  says. 

Juard  Zollman  predicts  that, 

’  overall,  newspapers’  share  will  de¬ 
cline  “for  a  long  time”  because  many  have 
responded  too  slowly  to  employers’  needs. 
>  One  unnamed  East  Coast  dailv, 
TED  he  says,  only  added  an  online  job 
■Bw  }  search  tool  a  couple  months  ago. 

E  ‘This  is  a  major  market,”  he  says. 

^  “The  paper  threw  away  a  couple 
I  years  of  opportunity  and  sent  its 
5  advertising  to  competitors.”  Here’s 
»  a  look  at  how  those  competitors, 
new  and  old,  are  positioning 
themselves: 


Newspapers  today 

Since  late  2000,  newspaper  recruitment 
classified  has  gone  from  representing,  at  its 
height,  nearly  19%  of  total  industry  revenue, 
to  less  than  8%  this  year,  according  to  Gold¬ 
man  Sachs  research.  But  inconsistencies  in 
the  way  companies  report  their  help-wanted 
revenue  and  different  ways  of  measuring 
the  size  of  the  overall  market  make  it  nearly 
impossible  to  say  definitively  what  share 
of  total  help- wanted  spending  newspapers 
have  lost. 

Peter  M.  Zollman,  founder  of  Classified 
Intelligence  LLC,  an  online  classified  consul- 


Big  Boards 

Monster  still  holds  the  top  spot  among 
the  big  job  boards,  but  CareerBuilder  LLC 
and  Yahoo!  HotJobs  have  gained  ground 
(see  chart,  page  12). 

Two  key  events  of  the  past  year  gave 
CareerBuilder  a  boost:  It  added  Gannett  Co. 
Inc.,  with  its  99  local  U.S.  dailies,  as  an  own¬ 
er  (joining  Knight  Bidder  and  Tribune  Co.), 
and  displaced  Monster  as  the  jobs  content 
provider  for  America  Online  and  MSN  (the 
deals  are  slated  to  take  effect  by  January). 
CareerBuilder  COO  Matt  Ferguson  predicts 
the  site  will  close  in  on  Monster’s  traffic  lead 
by  January  and  take  “substantial  revenue 
and  market  share”  fi-om  it  next  year. 

While  Monster  has  tightened  its  focus 
on  better-quality  matches  and  the  blue-collar 
market,  Zollman  declares  CareerBuilder 
has  the  lead  in  that  segment  for  now.  He 
explains,  “When  we  search  Monster  for 
blue-collar  and  hourly  jobs,  we  do  not  find 
very  many.  Whenever  we  do  the  same  search 
on  CareerBuilder,  we  find  lots.” 

But  Joe  Shaker,  president  and  COO  of 
Shaker  Recruitment  Advertising  &  Commu¬ 
nications  in  Oak  Park,  Ill.,  with  projected  an¬ 
nual  sales  of  $100  million,  says  it’s  unwise  to 
underestimate  the  incredible  hulk.  “Nobody 
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1  U.S.  RECRUITMENT  SPENDING  (BY  CATEGORY)  || 

Category 

1996 

Est.  spending 
(in  millions) 

Percent 
of  total 

2002 

Est.  spending 
(in  millions) 

Percent 
of  total 

Radio,  Broadcast  TV  and  Cable 

$2,464.92 

2.6% 

$2,558.15 

2.4% 

College  Recruitment  &  Job  Fairs 

$603.88 

0.6% 

$639.85 

0.6% 

Newspapers 

$6,073.22 

6.5% 

$5,851.59 

5.5% 

Online** 

$1,940.20 

2.1% 

$2,784.70 

2.6% 

Other  Print*** 

$2,724.83 

2.9% 

$2,716.33 

2.6% 

Printed  Materials 

$828.29 

0.9% 

$812.88 

0.8% 

Recruitment  Firms 

$28,096.56 

30.0% 

$30,835.20 

29.2% 

Temporary  Firms**** 

$50,877.60 

54.4% 

$59,253.55 

56.2% 

TOTAL 

$93,609.51 

*100% 

$105,452.24 

*100% 

^Percentages  do  not  add  up  to  100  exactly  because  of  rounding. 

**0nljne:  Spending  by  corporations  on  their  own  Web  sites  to  advertise  open  positions  and  accept  applications. 

***0ther  Print:  Spending  on  recruiting  in  professional  and  trade  publications. 

♦♦♦♦Temporary  Firms:  Gross  margin  that  staffing  companies  generate  from  fees.  Source:  Ad  Audit  Services 

JONATHAN  STKIN/THE  PAI.N 


has  spent  the  money  like  Monster  has,”  he 
says.  “Dollars  don’t  lie,  and  they  still  get  the 
lion’s  share.”  (Monster  did  not  respond  to 
interview  requests  for  this  story.) 

The  big  boards 
still  lack  the  ability 
to  deliver  the  best 
match  for  employers, 
says  Tim  Gibbon, 
president  and  CEO 
of  recruitment  firm 
JWT  Sjjecialized 
Communications 
in  New  York.  “The 
biggest  problem  with  all  the  job  boards  is 
the  quantity  versus  the  quality,”  Gibbon  says. 
That’s  where  Yahoo’s  HoUobs  hojjes  to  get 
the  edge:  While  Monster  and  CareerBuilder 
slug  it  out,  HoUobs  is  betting  that  better 
matching  tools  will  be  its  ticket  to  the  top. 


Niche  sites 

Given  employers’  desire  to  cut  through 
the  resume  clutter,  the  growth  of  niche  sites 
is  hardly  surprising.  Peter  Weddle,  publisher 
of  Weddle’s  Media  Report,  says  the  tens 
of  thousands  of  specialty  job  boards  and 
career  portals  he  estimates  are  out  there 
are  “the  real  threat  to  newspaper  advertis¬ 
ing.”  Niche  sites  are  increasingly  specialized, 
rich  with  content, 
and  profitable, 
Weddle  says, 
and  allow 
employers 
to  access 
more  qualified 
applicants  at  a 
relatively  low  cost. 

Two  worthy  of  note  are  www.healthca- 
reers.com,  a  10-year-old  portal  to  job  banks 
representing  some  37  medical  associations, 
and  www.the lccn.com,  a  shared  network 
of  more  than  90  legal  career  sites.  Then 
there  are  the  college  alumni  association  sites, 
special-intere.st  magazines,  and  accidental 
niche  sites,  like  Craig’s  List  (w'ww.craigslist. 
org),  which  started  as  a  community  site  in 
San  Francisco  and  is  trying  to  replicate  itself 
in  other  cities. 

Diederich  predicts  niche  sites  will 
continue  to  take  share  from  big  boards 
and  ultimately  newspapers,  as  cable 
television  did  from  broadcast  TV.  Some 
papers  have  responded  by  turning  would-be 
competitors  into  allies.  Rick  Miller,  CEO 
of  CareerCast,  a  Carlsbad,  Calif -based  job 
board  solutions  provider,  declares  a  “huge 
trend”  underway  of  papers  cross-selling 
and  cross-posting  with  professional-interest 
sites:  “I  would  say  more  and  more  newspa¬ 


pers  are  waking  up  the  realization  they'’re 
not  controlling  the  world.” 


Broadcast  TV 

Given  their  late  start  in  the  help-wanted 
chase,  broadcast  TV  might  easily  be  dis¬ 
missed  as  a  competitor,  given  print’s  long¬ 
standing  relationship  with  HR  managers. 

But  some  broadcasters  are  realizing  that 
their  power  to  reach  the  passive  job  seekers, 
and  drive  them  to  job  listings  on  their 
Web  sites,  can  have  big  advertiser  appeal. 

Want-ads  are  a  natural  first  step  for 
broadcasters  looking  to  grow  beyond  their 
limited  on-air  inventory,  explains  Mike 
Blinder,  president  of  the  Blinder  Group, 
a  multimedia  sales  consultanc>'  based  in 
Tampa,  Fla.  “Non-traditional’  revenue  — 
that’s  the  whole  new  buzzword  in  broadcast¬ 
ing,”  he  says.  “The  first  place  they’re  looking 
for  it  is  in  classified  advertising.” 

In  most  cases,  TV  stations  are  taking 
a  passive  approach  to  help-wanted  through 
deals  that  put  HoUobs  or  CareerBuilder  list¬ 
ings  on  their  sites.  The  stations  invest  noth¬ 
ing,  and  the  job  boards  get  local  exposure. 
But  a  few  are  trying  to  sell  ads  themselves. 
New  York-based  WorldNow,  which  provides 
Internet  technology  and  publishing  services 
to  143  local  TV  stations,  is  encouraging  those 
stations  to  pick  categories  of  help-wanted 
that  make  sense  for  a  TV  audience,  and 
giving  them  tools  from  CareerCast,  says 
Sandhi  Kozsuch,  a  WorldNow  executive  vice 
president.  With  TV,  Kozsuch  says,  “you  are 
going  after  passive  job  seekers.  People  who 


Upcoming  API  Seminar 


Revenues  and  Costs: 

Total  Newspaper  Management 

July  11-15,  2004 


Location:  Reston,  VA 
Tuition:  $1,350 

Registration  required  by:  February  2,  2004 

Early  bird  tuition:  $1,215  if  paid  by 
May  14,  2004 

Hotel/meal  package:  $850 
For  more  info  or  to  register,  visifc 

http://americanpressinstitute.org/04/Revenues 
Or  contact  Mary  Lynn  Billitterl: 

Email:  MaryLynn@americanpressinstitute.org 


American 
Press 
Institute 

THE  LEADERSHIP  PLACE 


www.americanpressinstitute.org  or  (703)  620-3611 


What  can  you  do... 

to  help  readers  and  viewers 
sort  through  the  facts, 
the  implications,  the  political 
jargon,  and  the  partisan  spin 
in  the  upcoming  elections? 

Go  to  the 

National 

Writers 

Workshop 

January  9  &  10,  2004 
National  Press  Club 
Washington,  D.C. 

Learn  from  respected  and  prize 
winning  writers  including: 

Joseph  Galloway,  Knight  Ridder 
Newspapers  &  author  of  "We  Were 
Soldiers  Once.. .and  Young" 

Isabel  Wilkerson,  New  York  Times 

Kathy  Kiely,  USA  Today 

Sandra  Sobieraj,  People  Magazine 

Ceci  Connolly,  Washington  Post 

Dan  Hertzberg,  Wall  Street  Journal 

Gwen  If  ill.  The  NewsHour  with 
Jim  Lehrer 

Jennifer  Donahue,  formerly  of  CNN, 
now  at  the  New  Hampshire  Institute  of 
Politics 

...And  many  more. 

Fee:  $90  for  NPC  members  and 
$160  for  non-members 

For  more  information  go  to 
w  ww.  n  pc.  press.org 

Co-sponsored  by 

National  Press  Club 

and 

Poynter. 
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go  to  newspapers  are  actively 
engaged  in  looking.” 

Among  the  aggressive  few 
WorldNow  is  helping  is 
Greenville,  S.C.-based 
Liberty  Corp.,  owner  of 
15  network-affiliated 
TV  stations.  Liberty 
has  been  testing  V 
help-wanted  sales  at 
three  of  its  stations,  with 
plans  to  roll  out  sales  groupwide  in  the 
year  ahead.  Vice  President  of  Strategic 
Development  Ronald  F.  Loewen  readily 
admits  its  share  of  the  help-wanted  market 
is  “infinitesimal”  now.  But  when  it  grows, 
he  says,  itll  come  at  newspapers’  expense. 

“We’re  not  going  to  be  the  competitive 
equivalent  of  newspapers.  We’re  going  to 
go  after  niches,”  he  says.  “We  know  we’ve 
got  a  chance.  For  four  years,  we  have  put 
an  incredible  amount  of  effort  into  building 
credible  Web  sites.”  Last  year,  he  says, 
online  revenue  accounted  for  5%to  7% 
of  total  local  station  revenue,  money  that 
didn’t  exist  four  years  earlier. 

How  much  should  this  TV  activity  worry 
newspapers?  For  now,  not  much:  ‘They 
don’t  understand  the  [online]  technology 
as  well,  they  don’t  understand  the  advertis¬ 
ing  segment,”  Borrell  says.  Most 
TV  Web  sites  aren’t  rich  enough 
to  attract  enough  audience  worth 
selling  to  advertisers,  Corzen  CEO 
Bruce  Murray  says. 

But  over  time,  that  may  change. 

‘They  have  realized  good  dollars, 
but  it  is  going  to  take  time,”  Kozsuch 
says.  “I  think  if  a  station  gets  aggres¬ 
sive,  they  could  pull  2, 3, 5%  of 
employment  dollars  out  of  a  market.” 
Borrell  sees  stations  eventually  packag¬ 
ing  image  ads  on  TV  with  online  ads,  as  it’s 
already  doing  for  the  real  estate  category, 
noting  broadcast’s  branding  ability  superi¬ 
ority  over  newspapers.  Blinder  sees  cable, 
too,  promoting  on  the  airwaves  ads  that  can 
be  searched  online.  “On  a  senior  level,  it’s 
being  discussed,”  he  says.  “Within  one  year, 
they’ll  be  in  it  hot  and  heavy.” 

Radio 

Radio  tried  to  ride  the  help-wanted 
boom  of  the  late  ’90s,  but  those  efforts 
mostly  fizzled  out.  Now  it’s  most  visible 
foray  is  likely  RegionalHelpWanted.com 
Inc.,  a  network  of  more  than  250  local  job 
sites  in  North  America.  Under  a  you-pro- 
mote,  we-pay  model,  radio  stations  run 
spots  for  the  local  site  and  get  a  share  of  the 
money  from  the  online  ads  generated  by 


the  spots.  Starting 
Jan.  1,  RHW  also 
will  get  promotion¬ 
al  help  from  bill¬ 
board  companies 
in  Detroit  and 
Harrisburg,  Pa., 
in  exchange  for  a 
cut  of  the  revenue. 

President  and  CEO 
Eric  P.  Straus  says. 
(RegionalHelpWanted  also  gets 
listings  content  from  staffing 
agencies  and  national  job  sites.) 

Of  all  his  company’s  sites, 

Straus  says  30  to  40  are  “very 
strong,”  with  “our  best  sites  doing 
over  a  million  a  year”  in  revenue, 
and  the  top  30  sites  renewing 
ads  at  a  60%  to  80%  rate.  Until 
recently,  radio  promotion  was  the 
primary  traffic  driver,  but  Straus 
has  hired  sales  reps  in  five  markets,  whose 
number  he  hopes  to  increase  to  15  by  mid- 
2004  (by  asking  radio  station  affiliates  to 
give  up  some  of  their  revenue  share). 

In  Poughkeepsie,  N.Y.,  where  the  compa¬ 
ny  is  based,  you  can’t  turn  on  the  radio 
without  hearing  a  promo  for  the  charter 
site,  HudsonValleyHelpWanted.com, 
which  has  partnered  with  almost  all  21  local 
radio  stations.  And  while  the  site  listed  just 
427 jobs  on  Nov.  25 
to  762  on  the  elec¬ 
tronic  version  of 
the  Poughkeepsie 
Journal  (a  Ca- 
reerBuilder  affili¬ 
ate),  that  paper’s 
Classified  Ad 
Manager  Jeff  Reis 
isn’t  pooh-poohing  the 
competitor.  HudsonValley  has  “very  clever 
marketing,  and  they’re  directly  going 
after  newspapers  in  their  ads,”  Reis  says. 
Although  the  paper  is  developing  an  hourly 
job  product  that  will  make  it  more  competi¬ 
tive  with  the  radio-promoted  site,  Reis 
thinks  “it’s  inevitable”  that  Xhe  Journal  will 
lose  share  to  Hudson  Valley.  “Is  it  going 
to  be  a  great  deal?  I  don’t  know.” 

Slower-going  is  RHW’s  search  for 
partnerships  with  local  papers  that  lack 
robust  online  job  sites.  It  already  has  agree¬ 
ments  with  a  cluster  of  one  daily  and  seven 
weeklies  near  Sacramento,  Calif,  owned  by 
San  Diego,  Calif -based  Brehm  Communi¬ 
cations;  and  two  alternative  weeklies. 

Straus  sees  radio’s  big  advantage  in  its 
ability  to  reach  young,  passive  job  seekers. 
“My  view  is,  newspapers  are  in  the  unfortu¬ 
nate  position  of  reaching  mostly  older 


CAREER  SITE  AUDIENCE 


(All  Persons  at  U.S.  Home/Work/ 
College-University  Locations) 

Total  Unique  Visitors  (In  thousands) 

Oct.  2002  Oct.  2003  %  Change 


Monster  Property* 

18,846 

15,332 

-18.7 

HotJobs 

6,497 

10,347 

59.3 

CareerBuilder  Inc.** 

4,513 

6,172 

36.8 

Brassring.com 

301 

2,100 

598.1 

AOL  Proprietary 
Careers  &  Work 

3,099 

1,408 

-54.5 

America’s  Job  Bank 

N/A 

1,275 

N/A 

CareerCast.com 

460 

1,234 

168.1 

Billerweb.com 

442 

890 

101.5 

RegionalHelp 
Wanted.com  sites 

986 

853 

-13.5 

Hire.com 

467 

703 

50.7 

includes  traffic  from  AOL,  MSN,  and  FastWeb. 

'‘*Does  not  include  all  traffic  from  CareerBuilder  affiliates. 

Source:  comScore  Media  Metrix 


demographics,”  he  says.  “That’s  great  for 
reaching  employers,  not  job  seekers.” 

The  Future 

In  the  long  term,  papers  that  will  do  best 
in  gamering  share  are  those  that  provide  it 
all:  Products  that  meet  the  demands  of  em¬ 
ployers,  active  and  passive  job  seekers,  and 
fill  both  higher-  and  lower-end  jobs,  where 
the  greatest  labor  shortages  are  expected. 

Weddle,  of  Weddle’s  Media  Report, 
says  the  Web  has  fimdamentally  changed 
the  job-search  process:  “Eighty-four 
percent  of  the  population  is  passive  job 
seekers  and  looking  for  a  different  kind 
of  experience.  They’re  looking  for  career 
content.  Newspapers,  to  the  extent  they 
have  Web  sites  and  career-related  content, 
will  be  more  attractive  to  the  best  and 
brightest.” 

For  the  employer,  says  Gibbon  of  JWT 
Specialized  Communications,  “the  newspa¬ 
pers  that  do  best  will  be  the  ones  that  put 
together,  as  best  they  can,  online  and 
offline  solutions  and  packages.” 

And  so  at  the  Dallas  Morning  News, 
Virgoe  \vill  focus  next  year  on  improving 
the  sophistication  of  the  pap)er’s  job  seeker- 
to-employer  matching  services.  One  plan 
in  the  pipeline  is  to  invite  pjeople  who 
respxjnd  to  job  ads  via  the  paper  to  take 
skills  or  personality  tests,  and  forward  the 
results  of  the  top  scorers  to  prospective 
employers.  While  some  of  the  fast-growing 
supplemental  products  recently  launched 
may  never  achieve  the  high  profit  levels  of 
the  newspap)er’s  print  classifieds,  she  sa>s, 

“I  think  this  is  the  way  some  of  the  business 
is  going  to  go  in  the  future.”  11 
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•FEATURES  AVAILABLE- 

1 

1  -ANNOUNCEMENTS- 

1 

1  -EQUIPMENTS  SUPPLIES- 

■  -INDUSTRY  SERVICES- 

PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 

_ WIRE  SERVICES _ 

YOUNG  PEOPLE’S  PRESS 
OFFERS  YOUTH-WRITTEN  FEATURES 

We  can  help  attract  that  elusive  youth  audi¬ 
ence.  Professionally  edited  features  with 
art;  advice,  what’s  new  and  opinion  columns 
available  weekly  for  $5  per  feature  with 
three  or  more  or  $10  each.  YPP  content 
has  been  published  in  several  hundred  U.S. 
and  Canadian  newspapers  over  the  past 
five  years  and  many  publish  it  on  a  weekly 
basis.  Our  writers  are  14-24.  See  sample 
content  at  www.ypp.net  To  sign  up  or  for 
further  information  contact: 

Don  Curry,  Senior  Editor 
doncurry@onlink.net  (705)  495-8887 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

SEEKING  WORKING  equity  partner  to 
grow  San  Diego,  CA  newspaper  telesales 
firm  with  50  stations. 

Call  (619)  742-2999 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.,  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/  www.kamengroup.com 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  ^ 

Newspapers  ^  j 

Check  our  references 
(214)  265-9300 
Kickenbacher  IVIeclia 


BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE,  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

www.edltorandpublisher.com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 

FAST  GROWING  AREA,  small  paper,  bargain 
price.  Near  metro  area.  Others,  too. 
Bill  Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703.  (512)476-3950. 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 

NEWSPAPERS  WANTED 

WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 

Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL.,  NY,  NY  10003 


EQUIPMENT  FOR  SALE 

FOR  SALE  BY  San  Francisco  Chronicle: 
Imagers-iii  3850  Sierra,  aii  3850  Grafix,  Au¬ 
tologic  APS6,  Monotype  Futuro.  Proces- 
sors-Pako  0L2624,  Devotech  Devolink, 
Carnfeld  GL291.  For  more  info  contact 
Linda  Maass  (415)  777-6580  or  email 
lmaass@sfchronicle.com. 

_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  remanufacturer  Inserters  and 
State  of  the  art  Post  Press  Controls 
Installation*  Spare  Parts  • 

Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tcnewstec@aol.com 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  64&461 1  or  fax  (815)  648-2856 


CURRENTLY  AVAILABLE  FROM  INLAND 

•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’s  -  excellent  condition. 

•GOSS  METRO  OFFSET  units,  22  ae’ 
cut-off. 

•  Likemew  GOSS  UNIVERSAL  70  heatset 
press  (620mm  cut-off). 

•Add-on  1000  series  GOSS  URBANITE 
units. 

•8-unit  GOSS  COMMUNITY,  with  60HP 
drive. 

•6Hjnit  GOSS  COMMUNITY  press,  SC 
folder  with  upper  former,  50HP  (Jrive. 

•GOSS  SSC,  SC  &  COMMUNITY  units 
(floor,  stacked,  and  2,  3  &  4-high). 

•  5H)nit  HARRIS  V15C  with  JF7  &  30  HP 
drive,  1981  vintage. 

•HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  KS  66285 

(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PREPAID  Experts” 

Horace  Southward/ErIc  Southward 
(800)  9508475‘www.metro-news.com 


INCREASE  YOUR  BOHOM  LINE! 

Experience  in  turning  non  paid  into  paid 
starts.  Conversion,  Stops,  Retention.  First 
25  orders  free.  Call  Joel  (619)  742-2999 

NEWSPAPER  SUBSCRIPTION  SALES 

Starts  'Upgrades "Stop-Savers  Verification 
John  Dinan 
(800)  650-7183 
www.Circulationlll.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
fkiors,  catwalks  and  ladderways?  Dirty 
nandling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 
www.pressroomcleaners.com 


_ ACADEMIC _ 

DIVISION  OF  JOURNALISM 

A  growing  program  committed  to  teaching 
convergence  journalism  seeks  to  fill  TWO 
TENURE-TRACK  POSITIONS  for  Fall  2004. 
One  position  will  teach  beginning  and  ad¬ 
vanced  broadcast  and  communications  law. 
The  other  will  teach  Internet 
communications  and  be  responsible  for  de¬ 
velopment  of  student-generated  content  for 
the  Division  of  Journalism's  news  website. 

Professional  experience  is  essential.  A  ter¬ 
minal  degree  is  preferred.  Appointment  will 
be  at  the  rank  of  Assistant  Professor. 
Salary  is  competitive  and  commensurate 
with  experience  and  credentials. 

Please  send  a  letter  of  application,  CV,  evi¬ 
dence  of  teaching  effectiveness,  and  list  of 
references  to:  Tony  Pederson,  Belo  Distin¬ 
guished  Chair  in  Journalism,  Division  of 
Journalism,  Southern  Methodist  University, 
P.O.  Box  750113,  Dallas,  TX  752750113. 

To  ensure  full  consideration  for  either  posi¬ 
tion,  the  application  must  be  postmarked 
by  February  1,  2004,  but  the  committee  will 
continue  to  accept  applications  until  the  po¬ 
sition  IS  filled.  The  committee  will  notify  ap¬ 
plicants  of  its  employment  decision  after 
the  position  is  filled.  SMU  will  not  discrimi¬ 
nate  on  the  basis  of  race,  color,  religion, 
national  origin,  sex,  age,  disability,  or  veteran 
status.  SMU  is  also  committeiJ  to  nondis¬ 
crimination  on  the  basis  of  sexual 
orientation. 


'  Frcttli  )ni  is  always  within  the  framework 
()I  destiny.  -.Martin  Luther  Kine Jr. 

eiMl  nghts  kratler  . 


—  CLASSIFIED  ADVERTISERS — - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

v/s/f  our  website 

- www.editorandpublisher.com - 
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ACADEMIC 


E.W.  Scripps  School  of  Journalism 
OHIO  UNIVERSITY,  ATHENS,  OHIO 
1-year  Scripps  Howard  Visiting  Professional 
position  for  professional  of  national  reputa¬ 
tion.  $70,000-$80,000  plus  generous  bene¬ 
fits.  Teach  courses  three  quarters  (Sept.  - 
June)  based  on  successful  applicant's  back¬ 
ground.  Some  earlier  SHVP's:  Terry  Ander¬ 
son,  Helen  Thomas,  Kevin  Noblet,  Ron 
Ostrow,  Kenneth  Freed,  Bradley  Martin, 
Jack  Brady.  See  www.scrippsjschool.org 
for  complete  job  description  and  more 
about  the  school.  Resumes  with  three  refer¬ 
ences  to  Dru  Riley  Evarts,  Scripps  School 
of  Journalism,  Ohio  University,  Athens,  OH 
45701.  Must  arrive  by  February  13,  2004. 
Phone  inquiries  to  (740)  593-2503,  E-mail: 
evarts@ohio.edu. 


FELLOWSHIPS  AND  GRADUATE 
ASSISTANTSHIPS 

The  Department  of  Journalism  and  Media 
Studies  offers  two  financial  aid  programs 
for  its  M.A.  students.  For  information  about 
the  program,  see: 

www.stpt.usf.edu/lournalism 
The  Graduate  Fellowship  in  Journalism  pro¬ 
vides  a  $10,000  annual  stipend  and  a 
tuition  waiver  for  up  to  nine  academic  credit 
hours  for  applicants  with  professional 
and/or  academic  records  to  excel  in  gradu¬ 
ate  study.  Journalism  fellows  are  eligible  for 
a  second  year  of  support. 

In  return  for  a  fellowship,  students  serve  in 
assigned  service-learning  positions  that  in¬ 
clude  the  Science  Journalism  Center,  the 
Neighborhood  News  Bureau  and  ethics  pro¬ 
grams. 

The  department  also  provides  graduate  re¬ 
search  and  teaching  assistantships  for 
one-term  appointments.  Graduate 
assistants  are  eligible  for  reappointment  up 
to  four  academic  terms. 

Graduate  assistantships  include  salaried 
work  assignment  of  10  or  20  hours  a  week 
and  a  partial  tuition  waiver  of  up  to  nine 
credit  hours  a  term. 

Both  fellows  and  graduate  assistants  must 
be  enrolled  as  full-time  students  and  com¬ 
plete  a  minimum  of  nine  credits  hours  a 
term. 

For  applications  and  additional  information, 
contact: 

Dr.  Bob  Dardenne,  Coordinator  of 
Graduate  Studies  in  Journalism 
Department  of  Journalism  &  Media  Studies 
USF  St.  Petersburg 
140  Seventh  Avenue  S. 

St.  Petersburg,  FL  33701 
Telephone:  (727)  5534613 
E-mail:  dardenne@stpt.usf.edu 


“Showing  up  is  80  percent  of 
life.” 

-  Woody  Allen 


Sometimes  our  light  goes  out  but  is 
blown  into  flame  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 


ACCOUNTING 


CIRCULATION  FINANCIAL  MANAGER 
The  Atlanta  Journal  Constitution,  one  of  the 
Southeast’s  largest  newspapers,  currently 
i  has  an  opportunity  for  a  Circulation  Financial 
Manager.  This  key  position,  which  reports  to 
the  Assistant  Controller,  is  responsible  for  a 
team  of  five  (5)  accountants.  The 
'  team  records,  reports,  and  analyzes  the 
j  newspaper’s  circulation  revenue  and  statis- 
!  tical  results.  The  team  also  works  closely 
i  with  Circulation  Operations  and  IT.  This 
partnership  ensures  that  the  implementation 
of  new  sale  strategies  are  reported  correctly 
■  and  timely  for  GAAP  and  ABC  purposes. 
The  ideal  candidate  is  a  hands-on  profes¬ 
sional  with  exceptional  analytical  and  leader- 
!  ship  skills,  and  an  understanding  of  newspa¬ 
per  circulation.  The  position  requires  a  certi¬ 
fied  public  accountant  (CPA)  certificate. 
Interested  candidates  should  submit  a  re¬ 
sume  with  salary  history  to: 

Sheila  G.  Jackson  at  sjackson@ajc.com 


ADMINISTRATIVE 


GENERAL  MANAGER  -  AD  DIRECTOR 
Glenwood  (Iowa)  weekly,  4,500  circulation 
and  a  staff  of  9.  Near  Omaha,  Council 
Bluffs.  Great  opportunity  with  LCNI.  Sales 
management  experience,  with  a  proven 
background. 

Resumes  to:  rfilkins@bardstowncable.net 
Or  Call  (502)  348-9003  ext.  119 

GENERAL  MANAGER 

;  Target  Media  Partners,  one  of  the  nation’s 
'  fastest  growing  print  advertising  companies  : 
has  an  opening  for  a  qualified  general  man-  : 
ager  in  the  Knoxville,  TN  area. 

The  ideal  candidate  will  have  previous  expe¬ 
rience  in  the  print  industry,  advertising 
and/or  strong  commercial  sales 
,  background  with  5  years  progressive  man¬ 
agement  experience  leading  to  the  GM  level  ‘ 
or  beyond. 

Proven  ability  to  grow  sales  and  develop  ’ 
people  a  must.  Our  unique  entrepreneurial  j 
management  approach  will  allow  the  right 
individual  unlimited  opportunity! 
Competitive  salary  with  bonus  and  a  com- 
,  prehensive  benefits  program. 

Please  E-mail  cover  letter  and  resume  to: 

HR@TargetMediaPartners.com  EOE 

PUBLISHER 

The  Douglas  County  Sentinel  a  6,500  circu¬ 
lation  six  day  daily  in  Douglasville,  GA.This 
position  will  oversee  editorial,  advertising 
and  circulation  and  report  to  the  Georgia 
Group  Publisher.  Douglasville  offers  an  ex¬ 
cellent  lifestyle  with  a  reasonable  cost  of  liv¬ 
ing.  You  can  enjoy  Atlanta,  which  is  15  ' 
!  miles  away  without  being  abused  by  it. 

Douglas  county  is  one  of  the  fastest  ' 
'  growing  counties  in  Georgia.  We  require  a 
newspaper  executive  with  proven  abilities  in 
driving  revenues,  both  advertising  and  circu¬ 
lation,  by  providing  a  quality  newspaper  to 
our  readers.  We  are  part  of  the  Paxton  Media 
I  Group  of  32  newspapers  offering  excellent  ' 
1  pay  and  benefits.  Send  resume  and  salary  his-  i 
;  tory  to  Tom  Overton,  Group  ; 
’  Publisher,  The  Times-Georgian,  901  Hays  ' 
Mill  Road,  Carrollton,  GA  301 1 7  or  E-mail: 
toverton@timesgeorgian.com 


ADMINISTRATIVE 


PUBLISHER  needed  for  high  quality  weekly 
newspaper  in  Akron,  CO.  Great  small  town 
offers  fine  country  living.  Part  of  the  Medi- 
aNews  Group.  Accelerated  career  opportu¬ 
nity  for  individual  with  ability  and  ambition. 
Excellent  compensation  program  and  full 
benefits  plus  the  professional  rewards  of 
running  your  own  newspaper  and  the  per¬ 
sonal  satisfaction  from  achieving  success. 

Reply  to  David  McClain: 
publisher@journal-advocate.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
If  you  know  what  it  takes  to  sell  advertising, 
lead,  motivate  and  teach  a  staff,  we  have 
an  opportunity  for  you.  Our  daily  is  located 
in  a  great  area,  and  rapidly  growing  market. 
Must  have  solid  newspaper  background,  be 
goal  oriented,  and  have  solid  understanding 
of  budgeting.  Contact  John  Shields, 
Taunton  Daily  Gazette,  P.O.  Box  111,  Taun¬ 
ton,  MA  02780.  (508)  880-9000.  E-mail: 
jshields@journalregister.com 

DO  YOU  LOVE  TO  SELL? 

ARE  YOU  PASSIONATE  ABOUT  COACHING 
OTHERS  TO  SUCCESS? 

Freedom  Community  Newspapers,  a 
division  of  Freedom  Communications,  Inc.  is 
in  search  of  candidates  for  a  Regional  Sales 
and  Market  Development  Manager  position. 

This  position  will  support  Freedom’s  com¬ 
munity  newspapers  in  achieving  a  strategic 
plan  for  growing  revenues  and  deploying 
new  business  strategy.  Major  responsibilities 
will  include  training  and  coaching  salespeople 
in  the  field  to  success  and  providing 
hands-on  support  in  deploying  strategic  initi¬ 
atives. 

The  ideal  candidate  will  possess  a  minimum 
of  2  years  successful  sales  experience  with 
at  least  one  year  of  experience  in  newspaper 
advertising  sales  and  business  development. 
70%  travel  withiri  region  required. 

Interested  candidates,  please  send  your  re¬ 
sume  to: 

Freedom  Communications 
17666  Fitch,  Irvine,  CA  92614 
Attn:  Dawn  Paduganan 
E-mail:  dawn@freedom.com 


ADVERTISING 


ADVERTISING 


ADVERTISING 

SALES  AND  MARKETING  DIRECTOR 
The  Pharos-Tribune,  a  daily  cnhi  newspaper 
with  1 1,000,  is  looking  for  a  Sales  and  ((Mar¬ 
keting  Director  who  will  help  to  develop, 

,  recommend  and  implement  marketing  strat¬ 
egies  to  maximize  the  newspaper’s  share 
of  the  total  market  and  provide  timely  rec¬ 
ognition  of  trends  in  order  to  maximize 
gains  and/or  minimize  losses  resulting  from 
such  trends.  In  addition,  the  Sales  and  Mar¬ 
keting  Director  will  instill  a  common 
!  purpose,  spirit  and  mutual  support  and 
teamwork  among  members. 

Qualified  candidate  must  have  a  Bachelor’s 
degree  in  business,  sales,  or  marketing  or 
equivalent  training  in  business  or  sales  man¬ 
agement.  Should  have  a  minimum  of  five 
years  experience  in  sales  with  at  least  two 
!  in  sales  management. 

Please  send,  fax  or  E-mail  resumes  to: 

:  Human  Resources  Department 

'  Pharos-Tribune 

517  East  Broadway,  Logansport,  IN  46947 
i  (574)  732-5055  hr@pharostribune.com 
:  EOE 

CLASSIFIED  AUTOMOTIVE  MANAGER 
wanted  who  prefers  the  Beach  to  Snow. 

If  you  are  a  Classified  Automotive  Manager 
with  a  history  of  strong  revenue  growth  and 
excellent  management  and  leadership  skills, 
we  would  like  to  meet  you.  The  ideal  candi¬ 
date  will  be  creative,  innovative,  able  to 
I  build  strong  relationships  with  customers, 
have  a  can  do  attitude,  be  a  mentor  who 
can  teach  and  inspire.  Excellent  verbal  and 
written  communication  skills  a  plus. 

This  person  will  be  responsible  for  leading 
an  automotive  sales  team  to  achieve  all  rev¬ 
enue  goals  at  a  Southern  California  daily 
metro. 

We  offer  an  excellent  salary,  benefits, 
401(k)  and  a  great  work  environment.  Com- 
■  pensation  will  be  based  on  experience.  If 
;  you  are  a  star,  you  will  be  compensated  like 
a  star.  And  you  will  never  shovel  snow 
I  again!!!!! 

Long  Beach  Press-Telegram 
Human  Resources  Department 
604  Pine  Avenue,  Long  Beach,  CA  90844 
gloria.arango@presstelegram.com 
FAX:  (562)  499-1377 
No  phone  calls,  please. 


ADVERTISING 


CLASSIFIED  ACCOUNT  EXECUTIVE 

VNU,  a  leading  business-to-business  information  company,  has  a  great  opportunity 
for  a  Classified  Account  Executive  to  join  Adweek's  Classified  team. 

Responsibilities  include  managing  existing  account  base  as  well  as  ongoing  new 
business  development.  Ideal  candidate  will  have  at  least  3  years  of  inside  sales  experience. 
Must  have  great  communication  skills,  be  a  team  player  with  a  great  attitude  and  have  high 
energy. 

VNU  offers  competitive  salary  plus  potential  to  earn  commissions.  We  also  have  a 
comprehensive  benefits  package  that  includes  a  401(k)  plan  and  a  pension  plan. 

Send  resume  with  cover  letter  indicating  salary  requirements  to: 

VNU  Business  Publications 
E-mail:  MMRopportunities@vnuusa.com 
Please  indicate  “Classified”  in  subject  line  when  e-mailing  resume. 
Fax:  (646)  654-7278 
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ADVERTISING 


NATIONAL  ADVERTISING  SALES  MANAGER 
The  San  Jose  Mercury  News,  the  newspaper 
of  Silicon  Valley,  is  looking  tor  a  highly 
qualified  Sales  Manager  to  join  our  National 
Advertising  team.  You  will  manage  and  mo¬ 
tivate  the  sales  staff  to  achieve  revenue  ob¬ 
jectives,  increase  advertising  share,  and  im¬ 
prove  customer  service. 

You  will  manage  the  sales  activity  that  ena¬ 
bles  the  department  to  achieve  sales  goals 
for  the  Mercury  News,  Contra  Costa  Times, 
Nuevo  Mundo,  Viet  Mercury,  and  online. 
You  will  work  with  the  team  to  identify  busi¬ 
ness  categories  and  accounts  with  the  po¬ 
tential  for  revenue  growth,  and  assist  them 
in  the  preparation  and  successful  implemen¬ 
tation  of  sales  strategies  directed  to  those 
potential  customers. 

4-year  college  degree  with  4  years  of  sales 
management  experience,  excellent  commu¬ 
nication  skills,  strong  personal  selling  skills, 
the  ability  to  make  effective  sales  presenta¬ 
tions  to  advertising  agencies  and  clients 
and  to  develop  unique  solutions  for  compet¬ 
itive  situations  are  required.  Moderate  travel 
will  be  required. 

For  immediate  consideration,  please  E-mail 
your  resume  to:  jobs@mercurynews.com 
EOE 


ADVERTISING  MANAGER 

Mid-sized  and  small  daily  group  papers  in 
Texas  seeking  experienced  candidate  to 
lead  sales  efforts.  Must  have  classified 
and/or  retail  experience.  Position  reports  to 
ad  director.  The  ideal  candidate  will 
possess  strong  leadership  qualities,  ability 
to  model  and  teach  successful  sales  tech¬ 
niques,  desire  to  enhance  and  create  reve¬ 
nue,  and  be  able  to  motivate  a  team, 
efforts  will  include  revenue  responsibilities 
for  both  dailies.  Strong  computer  skills  and 
a  college  degree  preferred.  Salary  plus  bo¬ 
nus,  excellent  benefits. 

Send  confidential  response  to: 

Box  3605,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CLASSIFIED  CALL  CENTER  MANAGER 
The  Bucks  County  Courier  Times,  located  in 
Southeastern  Pennsylvania,  seeks  a 
dynamic,  experienced  classified  call  center 
manager.  Candidates  must  be  innovative 
and  exhibit  excellent  people  skills.  Candidates 
should  possess  skills  and  demonstrate  pro¬ 
grams  to  generate  new  classified 
revenue  initiatives  through  development  of 
aggressive,  outbound  sales  programs, 
while  maintaining  unparalleled  customer 
service.  An  ideal  candidate  would  be  profi¬ 
cient  in  the  Mactive  classified  system  with 
ability  to  develop  Crystal  reporting,  but  not 
required.  The  Courier  Times  offers  competi¬ 
tive  salary  plus  incentives,  including  401(k), 
pension,  vacation,  medical  and  dental.  Qual¬ 
ified  candidates,  please  mail  or  E-mail  re¬ 
sumes  to: 

Tim  Birch,  Advertising  Director 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 
tbirch@phillyBurbs.com 
EOE 


ADVERTISING 


MAJOR  ACCOUNTS  MANAGER 

The  Contra  Costa  Times  seeks  a  results  orF 
ented  self-starter  with  proven  sales  ability 
and  presentation  skills.  Media  sales  and 
3-5  years  management  experience 
required.  Necessary  skills  include:  contract 
negotiation,  financial  analysis,  coaching  and 
MS  Office.  Personal  contacts  with  major  re¬ 
tailers  helpful. 

A  Knight  Ridder  newspaper,  CCT  offers  ex¬ 
cellent  compensation  and  comprehensive 
benefits.  Send  resume  and  salary  history 
to  Fluman  Resources,  Job  Code:  MA  P.O. 
Box  5088,  Walnut  Creek,  CA  94596  or 
FAX:  (925)  977-8444  or  E-mail: 
jobs@cctimes.com 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
If  you’re  a  tough  competitor  with  a  good 
track  record  and  want  a  chance  to  show 
what  you  can  really  do,  we  have  the  job  for 
you.  Our  circulation  director  has  been  pro¬ 
moted  to  a  larger  newspaper,  so  the  Courier 
News  seeks  another  hard-working  individual 
with  fresh  sales  ideas,  initiative  and  attention 
to  deta'I.  This  is  a  growing  41,000 
daily-Sunday  Gannett  newspaper  serving  an 
attractive  area  in  Central  New  Jersey.  Good 
salary  and  benefits.  Send  letter  and  resume 
to  Charles  W.  Nutt,  publisher,  Courier 
News,  P.O.  Box  6600,  1201  Route  22, 
Bridgewater,  NJ  08807  or  by  E-mail  to 
cnutt@gannett.com.  For  more  information 
call  (908)  707-3275.  Equal  Opportunity  Em¬ 
ployer. 

CIRCULATION  MANAGER 

The  Oregon  Coast  beckons  a  hands-on 
manager  who  wants  to  join  an  8,500  daily 
whose  market  is  growing.  fThe  Daily  Astorian 
seeks  a  solid  promoter  with  high  standards 
for  service,  an  ability  to  track  and 
manage  details  and  familiarity  with  ABC.  It’s 
a  plus  if  you  have  knowledge  of  Vision  Data. 
Our  department  has  6-i-  FTE,  tCompetitive 
salary,  excellent  benefits.  Send  cover 
letter,  resume  and  references  to  Publisher, 
The  Daily  Astorian,  P.O.  Box  210,  Astoria 
OR  97103. 

SENIOR  VP  OPERATIONS  &  CIRCULATION 
A  new,  solidly  backed  Spanish  language  daily 
newspaper  group  seeks  an  experienced 
and  professional  manager/marketer  with  a 
minimum  of  ten  years  of  successful  circula¬ 
tion,  operations  and/or  marketing  experi¬ 
ence.  The  candidate  is  bilingual,  a  self-starter 
with  entrepreneurial  spirit,  visionary  and 
strategically  minded.  An  excellent  opportunity 
to  build  a  great  group  of  newspapers. 
Flighly  competitive  compensation  package 
plus  equity.  Please  submit  resume  with  Box 
#  3606  in  subject  line  to: 

hpreuss@editorandpublisher.com 

SALES  MANAGER 

National  newspaper  sales  company  looking 
for  sales  manager’s  to  coordinate 
Kiosk/crewing  sales  in  Midwest,  Southern 
and  Eastern  US  area.  Newspaper  manage¬ 
ment  experience  a  plus.  Perfect  for  District 
managers  or  Sales  and  Marketing  manager. 
This  is  a  great  time  to  get  into  this  growing 
and  exciting  business.  Financial  rewards  are 
awesome!!!  E-mail:  KandCEnt@aol.com 


CIRCULATION 


CIRCULATION  MANAGER 

The  Star-Herald,  a  15,000  plus  daily  news¬ 
paper  located  in  western  Nebraska,  is  seek¬ 
ing  a  Circulation  Manager.  The  successful 
candidate  will  be  responsible  for  increasing 
home  delivery  and  meeting  budgeted  circu¬ 
lation  volume  and  revenue  goals. 

Demonstrated  experience  growing  home 
delivery  sales  and  revenues  is  a  must.  Ex¬ 
cellent  people  and  organizational  skills  are 
required.  In  addition  to  a  competitive  wage 
and  benefits  package  you’ll  have  the  oppor¬ 
tunity  to  work  with  a  great  management 
team  in  a  stable  work  environment.  Scotts- 
bluff  is  a  great  place  to  enjoy  the  great  out¬ 
doors  and  raise  a  family. 

Interested  candidates  should  send  their  re¬ 
sume  to:  Joe  Craig,  Publisher,  The 
Star-Herald,  P.O.  Box  1 709,  Scottsbiuff,  NE 
69363-1709.  Or  E-mail: 

jcraig@starherald.com 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  IS  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America’s  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 

Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 


CIRCULATION  DIRECTOR 
Charleston  Newspapers  in  Charleston,  VW, 
is  looking  for  an  experienced  professional 
to  direct  our  circulation  department.  This 
position  reports  directly  to  the  general  man¬ 
ager  and  is  responsible  for  increasing  market 
penetration,  meeting  circulation  and  revenue 
goals,  and  delivering  first-rate  customer  serv¬ 
ice.  Applicants  must  be  able  to  demonstrate 
a  history  of  leadership,  creative 
talent,  analytical  ability  and  human  relation 
skills.  Excellent  oral  and  written  communF 
cation  skills  are  a  must.  Charleston  News¬ 
papers  is  home  to  two  of  West  Virginia’s 
largest  daily  newspapers  featuring  a 
50,000  circulation  morning  newspaper  (The 
Charleston  Gazette),  a  36,000  circulation 
afternoon  newspaper  (Charleston  Daily 
Mail),  and  a  Sunday  newspaper  with  a  circu¬ 
lation  of  90,000  (Sunday  Gazette-Mail).  The 
circulation  department  employs  close  to 
100  full  and  part-time  employees  and  the 
staff  of  five  who  report  to  ^e  director  have 
almost  80  years  of  experience  in  the  market. 
Charleston  Newspapers  offers  a  competitive 
salary  and  benefits,  plus  relocation 
expenses  are  negotiable.  Interested  applF 
cants  should  send  a  cover  letter  detailing 
salary  requirements  and  resume  with  refer¬ 
ences  to  Adam  Weiss,  Human  Resources, 
Charleston  Newspapers,  1001  Virginia 
Street  East,  Charleston,  WV  25301. 


EDITORIAL 


ABCNEWS.com  is  looking  for  seasoned 
WRITERS  and  EDITORS  for  their  fast-paced 
newsroom.  Seeking  candidates  with  experi¬ 
ence  in  spot  news  and  feature  writing.  Must 
have  strong  background  in  national  news 
coverage,  good  news  judgement,  be  versatile 
and  ready  to  work  hard. 

Qualified  candidates  should  send  their  re¬ 
sumes  to  abcrecruiter8@abc.com  with  E&P 
in  the  SUBJECT  LINE. 

ARTS/MUSIC  REPORTER 
The  Day,  an  independent  daily  in  Southeast¬ 
ern  CT  (circulation  41,000  daily,  46,000 
Sunday),  is  looking  for  an  Arts/Music  Re¬ 
porter  who  would  be  responsible  to  cover 
the  music  beat  with  knowledge  and  originali¬ 
ty.  Must  write  authoritative,  information  and 
lively  stories  and  reviews.  A  background  in 
music  ranging  from  rock  to  country  to 
hip-hop  is  required.  Must  meet  deadlines, 
have  daily  newspaper  experience,  and  be 
willing  to  work  nights  and  weekends  as 
events  dictate.  Please  submit  resume  to: 

The  Day  Publishing  Compa'"/ 

P.O.  Box  1231,  New  London,  CT  06320 
ATTN:  Human  Resources 
E-mail:  humanresources@theday.com 
Fax:  (860)  44S6322 

EXECUTIVE  EDITOR 

Group-owned  Central  Florida  daily  seeks  ed¬ 
itor  to  direct  newsroom  staff  in  competitive 
market.  Apply  to  HR  Director,  The  News 
Chief,  P.O.  Box  1440,  Winter  Haven,  FL 
33882,  or  E-mail  to  jobs@newschief.com. 

EDITOR 

Wallowa  County,  Oregon.  High  mountain 
wilderness,  a  vibrant  arts  community,  farm¬ 
ing,  ranching,  logging,  small  towns,  small 
schools.  The  Wallowa  County  Chieftain 
needs  an  editor.  If  you  believe  that’s  you, 
send  clips,  resume,  your  reasons  for  pur¬ 
suing  this  opportunity. 

The  Chieftain  is  part  of  a  privately  held 
newspaper  group.  Benefits  include  401(k), 
profit  sharing,  health  plan,  paid  vacation, 
and  a  chance  to  practice  good  journalism  in 
paradise.  If  you  work  hard  and  do  it  all  - 
writing,  editing,  editorializing,  layout, 
photos,  daily  web  updates  and  occasionally 
delivering  newspapers-  send  your  informa¬ 
tion  today:  Position  open  in  January. 

C.K.  Patterson,  General  manager 
East  Oregonian  Publishing  Co. 

P.O.  Box  1089,  Pendleton,  Oregon  97801. 
OR:  ckpat@capitalpress.com 

The  University  of  San  Diego  seeks  an 
ASSOCIATE  DIRECTOR  OF  PUBLICATIONS 
to  serve  as  editor  of  USD  Magazine,  the 
university’s  quarterly  magazine. 
Manages  all  phases  of  creative  process  and 
production,  including  design,  writing,  editing 
and  photography.  Coordinates  all  aspects 
of  magazine  printing  process,  including 
schedules,  budgets,  print  bids,  press 
checks  and  proofs.  Generates  news  and 
feature  article  ideas  and  writes  a  wide 
range  of  articles  for  USD  Magazine  and  other 
university  publications. 

Send  a  letter  of  application,  resume,  three 
reference  contacts,  and  three  feature-length 
writing  samples  by  12/12/03  to:  Human 
Resources  University  of  San  Diego  5998 
Alcal-  Park  San  Diego,  CA  92110-2492. 


www.edltorandpublisher.com 
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EDITORIAl- 


MANAGING  EDITOR 

Small,  fully-digital,  AM  newspaper  with  Sun¬ 
day  edition,  companion  shopper  and  com¬ 
munity  portal  Web  site;  part  of  a  family-owned 
regional  group  of  16  publications 
is  looking  for  an  experienced  editorial  de¬ 
partment  leader. 

We  are  located  in  a  growing  progressive 
community  (population  22,000)  about  one 
hour  south  of  the  Twin  Cities  along  1-35.  A 
history  of  excellence  in  community 
journalism  is  essential.  Earnings  in 
$50K-$55K/year  range  plus  full  package  of 
benefits  with  appropriate  experience  or  will 
step  up  to  this  level. 

Mail  resume,  letter  outlining  vision  of  a  com¬ 
munity  newspaper  and  recent  samples  of 
your  work  to  Ron  Ensley,  Publisher  and  Editor, 
Owatonna  People's  Press,  135  W. 
Pearl,  Owatonna,  MN  55060  or  E-mail: 
rensley@owatonna  .com 


OBITUARY  WRITER 

The  Washington  Post  is  seeking  a  graceful 
writer  with  an  absolute  reverence  for  facts 
and  a  broad  familiarity  with  science,  arts 
and  letters  to  write  obituaries  that  convey 
not  only  a  sense  of  life  lived,  but  also  a 
view  of  history. 

The  candidate  we  seek  can  ferret  out  context 
from  the  most  obscure  reference 
works,  loves  history  and  biography,  and  has 
the  ability  to  deal  sensitively  but  directly 
with  grieving  relatives.  The  ideal  candidate 
will  have  at  least  five  years  of  experience 
reporting  for  a  metropolitan  daily  newspaper. 
Interested  parties  should  send  a  cover 
letter,  resume  and  five  to  six  clips  to  Cheryl 
Butler,  Director  of  Recruiting  and  Hir¬ 
ing/News,  The  Washington  Post,  1150  15th 
Street  NW,  Washington,  DC  20071  or 
E-mail:  butlerc@washpost.com 


PAGE  &  GRAPHICS  DESIGNER 
The  Day,  an  independent  daily  in  Southeast¬ 
ern  CT  (circulation  41,000  daily,  46,000 
Sunday),  is  seeking  a  talented  and  versatile 
page  and  graphics  designer  to  create 
high-impact  feature  pages  for  its  Daybreak 
section,  as  well  as  graphics  for  both  news 
and  feature  stories.  It’s  an  opportunity  to 
work  in  a  team  environment  while  enjoying 
considerable  independence  in  a  newsroom 
that’s  graphics  savvy.  Pages  should  be  de¬ 
signed  to  conform  to  broad  typographic 
styles  and  cogently  present  the  content 
while  maximizing  visual  impact.  You  will 
work  with  an  award-winning  photo  staff  on 
one  of  the  best  small  papers  in  the  country 
and  will  enjoy  showcasing  top-notch  stories. 
Our  goal,  for  both  content  and  presentation, 
is  to  be  the  best.  Skills  should  include 
QuarkXPress,  Photoshop  and  Illustra¬ 
tor/Freehand.  Please  submit  resume  to: 

The  Day  Publishing  Company 
P.O.  Box  1231,  New  London,  CT  06320 
ATTN:  Human  Resources 
E-mail:  humanresources@theday.com 
Fax:  (860)  443-6322 

SPORTS  REPORTER/COPY  EDITOR 
Southern  Colorado  daily  of  50,000-plus. 
Strong  prep,  college  coverage.  Mac  layout. 
2-3  shifts  per  week.  Respond  with  clips  c/o 
Judy  Hildner,  Sports  Editor,  The  Pueblo 
Chieftain,  P.O.  4040,  Pueblo,  CO.  81003. 


-HELP  WANTED- 


EDITORIAL 


ENTERTAINMENT/  LIFESTYLES 
COPY  EDITOR 

The  features  department  at  the  Las  Vegas 
Review-Journal  is  seeking  an  experienced 
copy  editor  to  work  on  the  entertainment 
and  lifestyles  sections.  The  job  requires  a 
strong  knowledge  of  current  entertainment, 
excellent  grammar  and  spelling  skills,  and 
the  ability  to  make  copy  sparkle. 

Candidates  should  be  detail  oriented  and 
have  strong  layout  and  headline  writing 
skills.  The  main  responsibilities  will  be  to 
the  weekly  entertainment  tabloid  and  daily 
entertainment  pages,  although  the  copy  edi¬ 
tor  will  be  required  to  fill  in  on  lifestyle 
pages  when  needed.  This  is  an  excellent 
opportunity  in  a  lively  entertainment  city. 

Send  a  cover  letter,  resume  and  work  sam¬ 
ples  to  Frank  Fertado,  Features  Editor,  Las 
Vegas  Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125  or  E-mail  to 
ffertado@reviewjournal.com  with  RESUME 
in  the  subject  line.  Pre-employment  drug 
screen  required.  EOE. 


JOURNALISTS  WANTED 
China  Daily,  the  only  national  English-language 
newspaper  in  China,  is  looking 
for  native  English-speaking  journalists  to 
work  as  copy  editors. 

REQUIREMENTS:  A  minimum  of  three  years 
copy  editing/iournalism  experience. 

ONE  YEAR  CONTRACT  OFFERS:  Monthly  sal¬ 
ary  RMB6,000;  four-week  paid  vacation; 
round  trip  airfare;  free  housing  and  medical 
care. 

Please  send  resume,  work  samples  and 
two  letters  of  recommendation  to: 

Mr.  Wang  Yanping 
Chief  of  Foreign  Liaison  Office 
China  Daily 

15  Huixin  Dongjie,  Chaoyang  District 
Beijing,  100029  China 
E-mail:  waishi@chinadaily.com.cn 
Tel:  on  (8610)  6491-8542 
Fax:  on  (8610)  6498-3013 


PREPRESS 


OPERATIONS  PRE-PRESS  MANAGER 
This  is  a  new  position  to  be  responsible  for 
all  pre-press  operations  for  a  multiple  daily 
and  non-daily  newspaper  and  commercial 
printing  production  facility,  including 
creative  services,  centralized  toning,  infor¬ 
mation  systems  and  conventional  pre-press 
with  CTP  operation.  Successful  candidate 
should  have  a  minimum  of  five  years  relevant 
supervisory  experience  and  should  be 
experienced  in  all  phases  of  pre-press.  DTI 
database  systems  experience  a  plus.  Posi¬ 
tion  would  supervise  up  to  20  people  as  de¬ 
partment  gets  established.  We  are  a  Cox 
Newspapers  centralized  production  facility 
in  a  modern  printing  facility.  We  are  located 
in  eastern  North  Carolina  in  a  college  town, 
ideal  living  conditions.  Please  send  resume 
with  qualifications  and  references  to: 

Donna  Allen,  HR  Manager 
Cox  North  Carolina  Publications,  Inc. 

P.O.  Box  1967,  Greenville,  NC  27835 
Or  E-mail  dallen@coxnews.com 
Equal  Opportunity  Employer 
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PRESSROOIM 


PRESS  OPERATOR 

The  Roanoke-Chowan  News-Herald,  serving 
four  counties  in  northeastern  North 
Carolina,  is  looking  for  an  experienced 
press  operator.  The  person  will  be  respon¬ 
sible  for  operating  an  eight-unit  Goss  Com¬ 
munity  press.  The  R-C  News-Herald  is  located 
in  Ahoskie  (Hertford  County),  North  Carolina, 
approximately  one  hour  south  of  Norfolk,  VA 
and  one  hour  north  of  Greenville, 
NC.  Prime  fiunting  and  fishing  country. 

The  ideal  candidate  will  possess  web  press 
experience,  leadership  skills,  written  and 
verbal  skills.  Great  opportunity  for  strong 
#2  seeking  to  move  up.  Send  resume  to: 

Jay  Jenkins,  Publisher 
Roanoke-Chowan  News-Herald 
P.O.  Box  1325,  Ahoskie,  NC  27910 
Or  Fax:  (252)  332-3940 
No  phone  calls,  please 


PRESS  OPERATOR 

Gateway  Press,  Publishers  of  Star  Commu¬ 
nity  Newspapers  and  Pennysaver,  serving 
Western  PA,  is  looking  for  an  experienced 
press  operator.  Preferred  candidates  will 
have  strong  leadership  skills,  written  and 
verbal  skills,  and  experience  printing  process 
color  on  multiple  webs.  Operators  are 
responsible  for  6  to  8  units  Goss  Community 
with  inline  gluing  and  trimming 
equipment.  This  position  offers  a  competitive 
salary,  401(k),  paid  vacation  and  health 
benefits.  Send  resume  (attn:  Vice  President 
Operations)  or  apply  at  Gateway  Press,  610 
Beatty  Road,  Monroeville,  PA  15146. 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


Young  PUBLISHER/REPORTER/DESIGNER 
looking  to  add  fresh  perspective  to  your 
print  or  Web  publication.  Visit: 

www.JustinSilverman.com 


ADVERTISING 


SEASONED,  DEDICATED  employee  with  ex¬ 
tensive  knowledge  of  all  facets  of  the  news¬ 
paper  and  magazine  industries,  seeks 
full-time  position  with  a  growing  publication. 
NY/NJ  areas  preferred.  Increased  revenue 
and  market  share  in  all  positions.  Please 
contact  me  for  more  information  at: 

E-mail:  Rosie48269@cs.com 
Or  call  Howard  at:  (732)  988-6157 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.80  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 

$149  00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

line  rates:  12.45  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 

$149.00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments 


ALL  CATEGORIES 


Red  display  ads:  $60.00  per  week  in  addition  to  black  iind  white  display 
rates.  Frequency  di.scounts:  For  both  line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes:  $25 .(X)  per  insertion;  counts  as 
two  lines  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  w  hen  replying  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples.  To  advertise  call  (646)  654-5304. 

DEADLINE:  Wednesday  noon  prior  to  Monday  issue  date. 


EpiTORdfPUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


www.editorandpublisher.com 


AMERICAS  EXTRA 


Columbia  daily  ‘El  Tiemoo’  publishes  reporter’s  guidebook 
on  covering  one  of  the  world’s  most  dangerous  beats 


BY  MARK  FITZGERALD 

CHICAGO 

OLOMBIA  IS  A  JOURNALIST’S  NIGHT- 

mare  —  and  not  just  because  of 
the  constant  intimidation  from 
death  threats,  kidnappings  and  assassi¬ 
nations  of  at  least  123  journalists  and 
news  media  workers  in  the 
last  15  years. 

The  nation’s  conflict 
is  also  a  bloody  farrago  of 
“leftist”  and  “right-wing” 
armed  groups  —  an 
alphabet  soup  of  various 
“frentes”  of  the  FARC, 
the  ELN  and  the  AUC  — 
who  long  ago  abandoned 
any  meaningful  ideologies. 

They  now  contend 
between  and  among  each 
other  for  narcotics  profits 
while  mixing  spectacular 
crimes  like  the  kidnapping 
of  an  entire  church  con¬ 
gregation  with  occasional  firelights 
against  the  Colombian  military,  which 
itself  has  yet  to  shed  its  own  checkered 
past  of  corruption  and  brutality. 

Colombian  journalists  can  get  self- 
defense  training  and  protective  equip¬ 
ment  from  their  newspapers,  and  from 
free-press  groups  such  as  the  U.S.-based 
Inter  American  Press  Association 
(lAPA)  and  Committee  to  Protect 
Journalists  (CPJ),  as  well  as  the  local 
Foundation  for  Freedom  of  the  Press 
I  (FLIP). 

But  last  month,  Colombia’s  most 
prestigious  national  paper,  El  Tiempo, 
offered  a  different  sort  of  guidebook  to 
Colombia’s  violence  as  it  publicly 
I  released  a  manual  on  how  it  expects 
'  its  reporters,  editors  and  photographers 
I  to  behave.  When  “The  Armed  Conflict 
I  in  the  Pages  of  El  Tiempo”  was  pub- 
'  lished  in  the  newspaper  and  online 
(http://eltiempo.terra.com.co)  Nov.  6, 
i  Deputy  Editor  Alvaro  Sierra  wrote  that 
it  was  “a  first  attempt  to  formulate  the 
basic  rules  that  El  rfempo  journalists  — 


independent  of  their  personal  sympa¬ 
thies  or  the  editorial  position  of  the 
newspaper  —  must  observe  (that  they)... 
report  with  total  independence,  serious¬ 
ness  and  accuracy  of  the  events  they  see 
or  can  confirm  by  their  own  methods.” 

In  some  ways  the  4,600-word  manual 
resembles  the  ethics 
policies  of  many  U.S. 
newspapers,  but  no  daily 
here  would  ever  think  to 
include  this  stern  admon¬ 
ishment:  “Never,  under 
any  circumstance  nor 
under  any  justification, 
can  information  from  an 
El  riempo  journalist  put 
at  risk  the  life  of  civilians.” 
Nor  would  a  U.S.  paper 
need  to  include  this  dress 
code:  ”El  Tiem/jo  journal¬ 
ists  are  categorically 
prohibited  from  dressing 
in  military  uniforms  or 
carrying  or  using  weapons.” 

Like  U.S.  handbooks,  El  Tiempo’s 
manual  warns  against  “the  sickness  of 
Colombian  journalism”:  relying  only 
on  official  sources.  Rebels  or  paramili¬ 
taries  must  not  be  put  on  the  same 
level  as  the  military  or  government, 
the  manual  adds,  but  journalists  must 
also  hold  national  institutions  to  strict 
account  on  human  rights. 

If  reporters  have  a  bias,  the  manual 
suggests,  it  is  towards  those  unarmed 
civilians  caught  up  in  the  conflict: 
“Reporting  must  privilege  the  victims  — 
not  their  victimizers.”  A  “central  task” 
of  journalism,  the  manual  declares, 

“is  to  give  voice  and  face  to  victims, 
showing  in  all  its  harshness  the 
horrors  of  war.” 

As  for  the  security  of  journalists. 

Sierra  said:  “The  most  basic  method 
of  protection  a  journalist  has  is  the 
impeccable  exercise  of  the  profession  — 
independence  from  all  the  armed 
actors  and  from  the  state  is  the  first 
rule  of  security.”  HI 


El  Tiempo's  guide  to  safety 
while  reporting  in  Columbia 


Freed  to  an  island-wide  prison: 
Independent  Cuban  journalist  Bernardo 
Rogelio  Arevalo  Padron 
was  released  from  the 
Ariza  maximum-security 
prison  Nov.  13  after 
serving  his  full  six-year 
sentence  for  “disrespect”  of  President  Fidel 
Castro  and  another  high  government  offi¬ 
cial.  The  founder  of  the  Unea  Sur  Press 
news  agency  told  the  New  York  City-based 
Committee  to  Protect  Journalists  in  a  tele¬ 
phone  interview  that  he  was  beaten  in 
1998  for  refusing  to  chant  government  slo¬ 
gans,  and  was  physicallly  and  psychologi¬ 
cally  tortured  at  other  times...  An 
Argentina  appeals  court  on  Nov.  13 

. .  reduced  the  life  sen- 

'  fences  of  six  surviving 
.  men  convicted  in  the 

' - J  1997  murder  of  photo- 

journalist  Jose  Luis  Cabezas,  allowing 
some  to  be  released  as  early  as  late  next 
year.  Convicted  mastermind  Gustavo 
Preliezo  remains  sentenced  to  life  without 
parole...  Also  in  Argentina,  a  judge  ordered 
the  printing  equipment  of  the  Rafaela  daily 
Castellanos  seized  to  satisfy  a  $15,688 
fine  from  a  civil  suit  for  "damage  to  honor” 
brought  by  city  Mayor  Ricardo  Peirone, 

El  Salvador-based  Journalists  Against 
Corruption  (PFC)  reported  Nov.  20...  While 
conceding  the  journalist 
had  not  written  anything 
false,  a  Paraguay  judge 
on  Nov.  7  nevertheless 
sentenced  Luis  Veron  of  the  Asuncion 
daily  ABC  Color  to  10  months  in  prison  for 
“excessive  criticism”  of  an  architect’s  work 
to  restore  a  church...  A  delegation  of  the 
Miami-based  Inter  American  Press 
Association,  headed  by  President  Jack 
Fuller  of  Tribune  Co.,  met  with  journalists, 
election  officials  and  the  chief  justice  of 
the  Supreme  Court  in 
Venezuela  Nov.  24-26 
to  urge  respect  for  press 
freedoms  during  the 
upcoming  national  referendum...  PFC 
and  other  free  press  groups  protested 
Ecuador  President  Luck)  Gutierrez’s  threat 
he  would  resort  to  “legal  measures”  if  the 
Quito  daily  El  Comercio  refused  to  reveal 
its  sources  for  a  story  that  a  narcotics 
trafficker  had  donated  $30,000  to  his 
election  campaign.  —  Mark  Fitzgerald 
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OPINION 


Disappointment  in  Samarra 


As  recent  incidents  show,  the  press  too  often  takes  White  House 
and  military  officials  at  their  word  and  asks  questions  later 

Looking  back  to  1999, 1  remember  the  headlines  at 
the  height  of  the  Lewinsky  scandal  pretty  clearly. 
I  believe  “Clinton  Didn’t  Do  It”  graced  the  front  page  of 
The  New  York  Times.  I’m  nearly  positive  that  Page  One 
of  The  Washington  Post  blared,  “Clinton  Had  No 
Relations  With  Monica.”  Because  when  a  president  and  other  top 
officials  say  something,  it  must  be  true,  and  newspapers  must  print 
what  they  say  as  fact  and  then  ask  questions  later.  Right? 

For  example,  the  White  House  recently  revealed  that  President 
Bush’s  fly-by-night,  top-secret  Thanksgiving  mission  to  Iraq  was 


almost  halted  when  its  secrecy  was  compro¬ 
mised  after  Air  Force  One  was  eyeballed  by 
a  British  Airways  pilot. 

“Bush’s  Baghdad-Bound  Plane  Was 
Spotted,”  or  words  similar  in  effect,  read  the 
headlines  of  many  newspapers  that  carried 
a  Dec.  2  Associated  Press  report  on  the 
matter,  ranging  fi-om  the  Los  Angeles  Times 
to  \he.  Aberdeen  {S.D.)  American  News. 

The  only  problem  is  that  the  encounter, 
which  apparently  was  impressive  enough 
to  make  its  way  onto  souvenir  pins  in 
Crawford,  Texas,  possibly  never  happened, 
we  later  learned.  Perhaps  it  was  all  just  a 
misunderstanding,  or  it  was  made  up  by 
the  white  House,  pulled  from  the  same 
thin  air  that  Air  Force  One  so  gallantly 
flew  through. 

For  the  record,  the  souvenir  buttons  are 
sold  out,  according  to  Australia’s  Sydney 
Morn  ing  Herald. 

There  is  a  right  way  to  do  this,  of  course. 
Contrary  to  what  I  wrote  at  the  top  of  this 
page,  the  actual  headlines  in  1999  read 
more  like:  “Clinton  SAYS  He  Had  No 
Relations  With  that  Woman.”  In  2003, 
wouldn’t  it  have  been  more  accurate  to  re¬ 
port:  “White  House  SAYS  Bush’s  Baghdad- 


Bound  Plane  Was  Spotted”?  It  certainly 
would  have  saved  the  newspapers  the 
embarrassing  task  of  informing  their  read¬ 
ers  later  that  inaccurate  information  had 


slipped  onto  their  pages. 

I  am  not  suggesting  the  press  was 
anti-Clinton  or  is  pro-Bush.  This  is  a  non¬ 
partisan  issue.  Actually,  it’s  more  like 
Journalism  101:  Trust,  but  verily.  It’s 
always  amazing  to  watch  the  press  treat 
most  official  statements  with  admirable 
skepticism  and  carefiil  attribution  —  but 
then  turn  around  and  report  assertions 
Irom  any  White  House  or  military  com¬ 
mand  as  fact  until  they  fall  into  question. 
This  is  especially  troubling  in  times  of  war. 

The  issue  of  whether  or  not  Air  Force 
One  was  spotted  by  the  Brits  might  seem 


like  a  trivial  matter,  but  it  is  not  an  isolated 
incident.  On  two  far  more  tragic  occasions 
in  recent  days,  newspapers  have  rushed  to 
print  stories  later  revealed  to  be  exaggerat¬ 
ed,  disputed,  or  just  plain  wrong. 

One  instance  occurred  on  Nov.  24  when 
newspapers,  using  eyewitness  accounts 
and  the  military’s  initial  situation  report, 
printed  as  fact  (often  on  Iront  pages)  that 
a  mob  in  Mosul  had  slit  the  throats  and 
mutilated  the  bodies  of  two  American  sol¬ 
diers.  The  Pentagon  later  retracted  its  own 
early  report,  and  when  I  reached  a  coalition 
spokesman  in  Baghdad  he  blamed  the  AP 
for  spreading  the  stoiy.  AP,  meanwhile, 
told  us  it  had  corrected  its  first  report 
rather  quickly  but  few  newspapers  caught 
up  to  that  for  a  couple  of  days,  if  ever. 

Another  questionable  episode  occurred 
last  week.  The  Pentagon  announced  that 
46  Iraqi  insurgents  were  killed  Nov.  30  in  a 
firefight  in  Samarra.  And  there  it  was,  right 
down  to  the  exact  kill  number,  the  next  day 
at  the  top  of  the  front  page  of  The  New  York 
Times  and  other  papers.  “Neither  The  New 
York  Times,  the  New  York  Post,  The  Boston 
Globe,  USA  Today,  The  Washington  Post, 
nor  Knight  Bidder  included  any  civilian 
witnesses  or  Iraqi  hospital  accounts  in  their 
initial  reports  Monday,”  Joe  Strupp  report¬ 
ed  at  E&P  Online  on  Dec.  2.  Some  “flatly 
reported  the  death  tally  and  account  of  the 
battle  without  noting  this  was  ‘according  to 
military  officials.”’ 

And  just  like  the  supposed  midair  en¬ 
counter  with  Air  Force  One,  evidence  soon 
popped  up  that  the  official 
story  might  not  be  wholly 
true.  Eyewitnesses,  hospital 
workers  and  U.S.-appoint¬ 
ed  local  officials  claimed 
only  eight  dead  Iraqis, 
several  of  them  civilians, 
along  with  54  civilians 
injured.  A  militaiy 
spokesman  in  Iraq  told  me 
via  e-mail  on  Dec.  3  that  they  were  standing 
by  their  story  for  now.  Whatever  the  truth, 
it  seemed  clear  that  the  press  had  publi¬ 
cized  the  initial  reports  far  too  definitively. 

What  these  incidents  illustrate  is  the 
need  for  the  press  —  from  Pennsylvania 
Avenue  to  Main  Street,  U.S  A  —  to  accept 
official  word  as  fact  only  when  they  are 
truly  in  a  “no-spin  zone.”  Clearly,  that  is 
rarely  the  case  when  it  comes  to  war  and 
politics.  Didn’t  the  press  learn  anything 
as  far  back  as  the  Johnson  Administration 
with  Vietnam,  and  the  Nixon  Administra¬ 
tion  with  Watergate?  11 


It’s  amazing  to  watch 
the  press  treat  most 
official  assertions 
with  skepticism,  but 
then  report  some  as 
fact  until  questioned. 
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Heidelberg  entered  the  large  newspaper 
press  market)  seemed  well-suited  to  the 
Telegraph,  which  never  ran  collect  and 
produced  all  sections  without  later  insert¬ 
ing  (E&P,  June  5,  2000).  The  gapless- 
blanket  press  was  one  of  the  first  4-by-l 
“straight-only”  models,  able  to  print 
sections  of  varying  page  length. 

For  the  Telegraph  Group,  “it’s  probably  a 
good  thing  that  Goss  [will  have]  acquired 
Heidelberg,”  said  the  British  executive,  who 
speculated  that  if  new  presses  are  installed, 
they  will  more  likely  be  a  large  Goss  mcxlel 
than  Heidleberg’s  Mainstream. 

Regarding  possible  acquisition  of 
Heidelberg  Web  Systems,  Goss  President 
Richard  Sutis  had  no  comment  other  than 
that  “we  have  expressed  interest  [and]... 
had  some  dialogue  with  Heidelberg”  —  no 
more  than  what  Goss  CEO  Robert  Brown 
confirmed  almost  three  months  ago. 

Late  last  month,  Heidelberg  announced 
a  restructuring  that  eliminates  as  many  as 
1,000  jobs  worldwide  and  divests  its  Web 
Sv’stems.  It  cited  “go(xl  progress”  in  “negoti¬ 
ations  with  potential  partners”  for  that 
business  and  its  “future  customer  care.” 

The  post-pre.ss  division  is  to  become  a 
“separate  entitv  ,”  while  press  manufactur¬ 
ing  will  focus  on  sheetfed  commercial 
printing,  according  to  Heidelberg 
CEO  Bernhard  Schreier.  The  compa¬ 
ny  showed  first-half  losses  in  its  news- 
I  paper  and  digital  units.  The  latter’s 
chief  executive  retired  —  one  of  tw’o 
Bi  departures  from  the  management 

board.  Heidelberg  said 
,  its  digital  unit  “must 
'  '  adapt  capacities  and 

will  ref(x?us  its  activi¬ 
ties.  The  management 
board  is  to  “present  an 
appropriate  solution” 
for  the  unit  by  spring. 

It  also  has  been  in  talks 
with  its  NexPress  part¬ 
ner,  Eastman  Kodak. 

Heidelberg  Web 

Systems  would  give  Goss,  based  in  subur¬ 
ban  Chicago,  a  U.S.  production  facility 
again,  as  well  as  a  second  plant  in  France. 

While  regulators  examined  Hollinger 
and  executives  studied  Heidelberg,  jurors 
heard  Goss  argue  that  TKS  tried  to  hurt  its 
business  by  selling  imported  presses  at  less 
than  fair  value,  and  heard  TKS  argue  that 
Goss  was  hurt  by  its  own  debt  and  customer 
dissatisfaction.  They  saw  no  findings  from 
earlier  adminstrative  procedings  that  TKS 
and  others  “dumped”  presses  in  the  U.S.  11 


Meanwhile,  fate  of  one  of  its  biggest  customers  remains  unknown 


BY  JIM  ROSENBERG 

A  JURY  HANDED  GoSS  INTERNATIONAL  A  MULTIMILLION- 

dollar  award  last  Wednesday  in  its  lawsuit  against 
Japan’s  Tokyo  Kikai  Seisakusho,  one  week  after  Goss’ 
interest  in  Heidelberger  Druckmaschinen’s  web  press 
business  was  again  spotlighted  by  the  German  printing 
equipment  giant’s  announced  plans  to  divest  its  Web  Systems  unit. 

And  on  Nov.  17,  the  same  day  Goss’  federal-court  suit  went  to  trial, 
Canadian  press  lord  Conrad  Black  agreed  to  step  down  as  chief  exec¬ 
utive  of  Hollinger  International,  where  an  investment  bank  was 
retained  to  consider  the  fate  of  its  assets.  Among  those  are  a  half 

interest  in  Europe’s  largest  newspaper 
printer,  England’s  West  Ferry  Printers, 
which  Goss  spokesman  David  Stamp 
called  among  his  company’s  “top...  two 
or  three”  customer  sites  worldwide.  It 
also  was  to  be  the  later  and  larger  site 
installing  Heidelberg  presses  to  print 
Hollinger’s  Telegraph  Group  titles. 

Significant  for  Heidelberg  as  its 
biggest  newspaper  sale  —  and  for  the 
Daily  Telegraph  as  the  source  of  80% 
of  its  one  million  weekday  copies  — 

WestFerry  never  got  its  five  Main¬ 
stream  80  presses,  which  were  slated 
for  installation  nearly  two  years  ago. 

Though  presses  may  be  dedicated  to 
certain  titles,  whatever  re-equipping 
the  Telegraph  Group  does,  Express  News¬ 
papers  “would  be  responsible  for  50%  of  it,” 
said  an  executive  familiar  with  operations 
there.  “That’s  the  reason  why  the  press  in¬ 
stallation  was  held  up,”  the  source  added, 
insisting  on  anonymity.  Led  by  pomogra- 
pher  and  reported  Labor  Party  contributor 
Richard  Desmond,  W’est  Ferry  co-owner 
Express  not  only  is  the  conservative 
Telegraph  Group’s  unlikely  partner,  but  it 
also  has  contractual  refiisal  on  West  Ferry, 
complicating  the  Telegraph's  sale. 

“Desmond  made  it  clear  he  wasn’t  going 


West  Ferry  Printers  consumes  ' 

1,000  newsprint  rolls  each  day  ^ 

arrangement,  said  the 
same  executive.  With  East  London’s  much- 
appreciated  property  prices,  some  believe 
Desmond  wishes  to  sell  the  Isle  of  Dogs 
plant  and  move  printing  to  a  less-costly  lo¬ 
cation.  For  the  approximately  $250  million 
valuation  given  West  Ferry  by  Britain’s 
Mediaweek,  a  British  media  executive  said, 
“I  would  think  a  lot  of  that  resides  in  the 
land”  because  most  of  the  equipment  is  old. 

West  Feny  has  18  Goss  Headliner  Offset 
presses,  with  some  shaftless  Colorliner  tow¬ 
er  additions.  The  Mainstream  (with  which 
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SYNDICATES 


REIIOERS  WffllH  OUT 


The  self- syndicated  comic  turns  20  and  appears  in  its  10th  book 


BY  DAVE  ASTOR 


W20th  birthday,  just  got  collected  in  its  10th 
book,  and  just  isn’t  i  i 

known  to  many  readers 

of  daily  newspapers?  if^ 

The  answer;  “Dykes  to  Watch  Out  For.” 

Alison  Bechdel’s  feature  has  60  clients  —  forthe  Ls# 

U  ,  *  A»«>  Btl 

including  many  lesbian,  gay,  and  feminist  BUSllGllYS 
publications,  some  alternative  weeklies,  but 

.  IT  n  1  Koott  1 

no  mainstream  dailies.  While  comics  sections  - ' - 


HIGH  STODICATED  COMIC  JUST  CELEBRATED  ITS 


focuses  on  that.  “It’s  about  life,”  Bechdel 
said,  as  lived  by  a  mostly  lesbian,  multi¬ 
racial  cast  that  also  features  heterosexual, 
male,  and  kid  characters.  The  every-other- 
week,  often-ten-panel  strip  is  part  charac¬ 
ter-driven  soap  opera  and  part  op-ed 
column  that  includes  everything  from 
humorous  criticism  of  Bush-administration 
policies  to  mention  of  the  tough  competi¬ 
tion  independent  bookstores  face  from 
chains.  To  reflect  that  reality,  Bechdel  this 
year  reluctantly  closed  the  bookstore  that 
served  as  a  major  setting  in  her  comic. 

The  jacket  of  Bechdel’s  10th  book  — 
Dykes  and  Sundry  Other  Carbon-Based 
Life  Forms  to  Watch  Out  For  —  mentions 
this  development  while  giving  insight  into 
what  some  of  the  comic’s  characters  have 
been  up  to:  “Curmudgeonly  Mo  rants  about 


OykcSTpWafcllOurfor  by  Alison  BeclicUl 

Queer  Eves 

yfWWVl  blVO  A  BaPflNG  BOTTOMLfcSS  _ 

r  11  .  VOLCAHK  MlP  bath. 

fortte  e 

•k  I  «  ^  AWDBttPflNG  fjjl  P-J'  i  ^  "  'TJQ 

IWKEOVeRFOR  k  111'  -A. 

TV*  BUSH 
APMINISTRATlONf 


0MO3  By  ALISON  BCCHPA 


OKAY,  VOUR  IRAQ  PUN? 
ITS  NOT  A  au*6»NI«.  ITS 
A  BCCP!iNG  BOTTOMLESS 
I  VOLCAMC  MUD  bath. 


lETS  MOTOR. 
ICALLCDAAt 
FORCE  ONE. 


reflect  America’s  diversity 
more  than  before  —  and 
include  gay  characters  in 
strips  such  as  “Doonesburv  ’' 
and  “For  Better  or  For 
Worse”  —  these  sections 
have  yet  to  welcome 
lesbians  or  gays  in 
starring  roles.  , 

United  Media  does  jm 

offer  “Jane’s  World” 
by  Paige  Braddock  J  ^ 

on  Comics.com.  /V 


et  cetera  . . . 

A  canine  comic’s  half-century  anniversary 
is  being  marked  with  the  publication  of 
Top  Dog;  Marmaduke  at  50  from  Ballantine 
^“'X^-^^Books.  Brad  Anderson’s  Great 
\  Dane  first  ran  in  newspapers 
1  in  1954,  and  now  has 
more  than  660 
clients  via  United 
^ Feature  Syndicate. 
^■'^The  hardcover  collection  includes  a 
foreword  by  “Garfield”  creator  Jim  Davis  of 
Universal  Press  Syndicate.  ...  A  permanent 


Bechdel  once  had  preliminary  talks 
with  a  big  syndicate,  but  it  wanted  to 

i  water  doLvn  her  comic.  The  Vermont 
creator  isn’t  even  focused  on  main¬ 
stream  dailies,  though  she’d  like  more 

a'temative-weekly  clients. 

“The  time  is  getting  really 
ripe,”  she  said.  “People 
are  a  lot  less  frightened 
of  homosexuality.” 

Not  that  her  comic  only 

Alison  Bechdel  and 
part  of  a  recent  strip 


exhibit  of  about  50  pieces  of  Jeff  MacNelly’s 
work  opens  Jan.  13  in  a  24th-floor  room  at 
the  Tribune  Tower  in  Chicago,  according  to  his 
widow,  Susie  MacNelly.  The  display  includes 
editorial  cartoons  MacNelly  drew  for  the 
Chicago  Trit)une  and  Tribune  Media  Services, 
“Shoe”  strips  he  created  for  TMS,  and  other 
art.  John  Twohey,  a  TMS  vice  president,  said 
the  exhibit  was  the  brainchild  of  Susie  Mac¬ 
Nelly  (current  co-creator  of  “Shoe”)  and  retir¬ 
ing  Tribune  Co.  Chairman  John  Madigan.  “It’s 
a  reflection  of  the  esteem  in  which  Jeff  was 
held  here,”  Twohey  told  E&P.  MacNelly,  a 
three-time  Pulitzer  Prize  winner,  died  in  2000. 


Dr.  Laura,  Donald  Rumsfeld,  [and]  gay 
Enron  e.\ecs...  while  her  cozy  countercul¬ 
ture  community  is  quickly  shifting 
beneath  her  feet.  Her  job  is  in  jeopardy  as 
the  customer  base  of  Madwimmin  Books 
defects  to  the  chains.  Her  ex,  Clarice,  is 
displaying  symptoms  of  soccer  mom-itis. 
Her  best  friend,  Lois,  has  announced  her 
new  name  is  Louis.  And  her  old  pal 
Sparrow  considers  whether  having  a  baby 
with  her  boviriend  will  compromise  her 
identity  as  a  radical  lesbian  feminist. 
Meanwhile,  Toni  doesn’t  know  what  to  do 
w'hen  Clarice’s  George  W.  Bush-induced 
depression  lasts  long  after  the  inauguration, 
and  in  the  wake  of  9/11,  her  friends  square 
off  on  questions  of  idealism,  violence, 
compassion,  patriotism,  and  dissent... .” 

Bechdel,  43,  is  also  writing  and  drawing 
a  graphic  novel  about  her  relationship  with 
her  father.  And  she  has  freelanced  for  such 
publications  as  Ms.,  Out,  The  Advocate, 
and  The  Village  Voice. 

The  self-syndicated  cartoonist  (visit 
http:/ /www.dykestowatchoutfor.com) 
grew  up  in  Pennsylvania  and  studied  art 
and  art  history  at  Ohio’s  Oberlin  College. 

For  more  content,  see  ‘Syndicate  World” 
at  http://icww.editorandpublisher.com. 
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Ethics  Comer 

TONAMEDIEGUIIIlf? 

‘Newsday’  lashes  out  at  ‘Daily  News'  for  outing  teen  attackers 


They  held  their  victims  to  the  ground,  sodom- 
ized  them  with  a  broomstick,  pinecones  and  golf  balls, 
and  warned  them  not  to  tell  anyone  what  had 
happened.  But  those  hazing  crimes  last  August  at 
a  high  school  football  training  camp  in  Preston  Park, 
a  rural  outpost  in  Wayne  County,  Pa.,  were  too  sick  a  secret  to  keep 
from  public  notice. 

One  victim  told  the  Pennsylvania  State  Police.  The  alleged 
attackers  were  members  of  the  Mepham  High  School  football 
team  in  Bellmore,  Long  Island,  the  heart  of  the  Newsday  circu¬ 


lation  area.  Soon,  the  newspaper  found 
out  about  it  —  and  on  Sept.  11,  a  symbolic 
date  for  sinister  attacks  on  defenseless 
innocents,  it  broke  the  story. 

From  that  day,  the  newspaper  told  its 
readers  everything  about  the  crimes  except 
one  important  fact:  the  names  of  the  three 
players  who  admitted  in  juve¬ 
nile  court  to  committing  the 
sexual  assaults. 

The  attacks  by  the  varsity 
players  on  much  smaller  junior- 
varsity  kids  has  tormented 
teachers,  parents,  and  officials 
on  Long  Island  and  throughout 
the  country'.  One  of  the  attack¬ 
ers,  a  17-year-old  lineman  who 
weighed  250  pounds,  sat  on  the 
victims  while  his  accomplices, 
one  16,  and  the  other  15  at  the  time  of  he 
assault,  abused  the  younger  kids,  according 
to  an  aunt  of  one  of  the  victims. 

“It  wasn’t  an  easy  call,”  said  Rich  Gallant, 
the  managing  editor  of  Newsday,  during  a 
telephone  interview  from  his  Melville 
office.  “Don’t  think  anyone  here  wants  to 
minimize  the  severity  of  the  charges  in  this 
case.  But  we  felt  it’s  not  our  role  to  mete 
out  punishment  by  making  a  judgment  on 
how  severe  the  crime  was.” 

Gallant  said  that  after  several  long  news¬ 


room  discussions,  Newsday  decided  that  it 
would  not  break  its  policy  of  not  disclosing 
the  identities  of  juvenile  offenders. 

It  would  have  been  different,  of  course, 
if  Robert  J.  Conway,  the  Wayne  County, 

Pa.,  judge  presiding  over  the  case,  had  gone 
along  with  a  prosecution  request  to  tiy  the 
football  felons  as  adults. 

News  organizations  always 
agonize  over  how  to  handle 
high  profile  crimes  involving 
juveniles.  Everyone  wants  to 
give  kids  a  second  chance.  But 
the  public  has  a  right  to  know 
who  they  are  rehabilitating. 

Parents  who  spoke  up  for 
the  victims  said  they  received 
anonymous  letters  warning 
that  they  would  be  sodomized 
with  broomsticks  if  they  did  not  keep  quiet, 
according  to  Nassau  County  detectives. 

As  this  column  went  to  press,  the  perps 
were  being  examined  by  psychologists  and 
social  workers  who  will  recommend 
whether  to  place  them  on  probation  or 
sentence  them  to  a  juvenile  detention 
facility.  At  most,  none  of  them  would  serve 
more  than  four  years.  Juveniles  are 
released  when  they  reach  21. 

The  three  attackers  were  often  cited  as 
role  models.  In  fact,  one  of  them  was  on 


the  road  to  becoming  an  Eagle  Scout 
with  the  Boy  Scouts’  Theodore  Roosevelt 
Council  of  Nassau  County  until  his  crimes 
became  known.  “His  membership  was 
revoked  as  soon  as  he  pleaded  guilty,”  said 
Joe  Kalamar,  an  assistant  executive  direc¬ 
tor.  “We  just  haven’t  told  anyone.  We 
thought  it  best  to  do  it  quietly.” 

The  no-name  Newsday  approach  was 
repeated  everywhere  in  the  country  except 
in  New  York  City,  where  the  Daily  News 
decided  the  crimes  were  so  horrific  the 
public  had  a  right  to  know  who  was 
responsible  for  them. 

“We  checked  our  files  and  found  that 
we  regularly  publish  the  names  of  juveniles 
involved  in  high-profile  crimes,”  said 
Michael  Goodwin,  executive  editor  of  the 
Daily  News.  “In  this  case,  we  didn’t  think 
the  judge’s  decision  on  how  they  were 
treated  in  the  court  system  should  deter¬ 
mine  whether  we  name  them.  Judges 
don’t  set  editorial  policy.” 

On  Nov.  22,  the  Daily  News  identified 
the  three  juveniles  (two  17  and  one  16)  by 
name.  The  paper  also  published  yearbook 
photos  of  two  of  them. 

Karen  Hunter,  an  African-American 
columnist  who,  with  Karen  Zautyk,  an 
editorial  writer,  lobbied  Goodwin  to  go 
public  with  the  names,  said  the  court 
decision  involved  race.  “I  think  the  judge 
saw  the  kids  and  saw  a  reflection  of  his 
own  life,”  said  Hunter,  referring  to  the  fact 
that  the  attackers  were  white  suburbanites. 
“It  was  a  racist  decision.  All  the  papers 
published  the  names  of  the  black  kids  in 
the  Central  Park  Jogger  case  before  they 
were  even  charged.” 

The  Daily  News,  it  should  be  noted,  did 
not  identify  the  juveniles  until  after  they 
admitted  their  guilt.  Nevertheless,  the 
tabloid’s  decision  irked  Newsday. 

The  following  day,  the  Long  Island 
newspaper  published  a  story  that  chal¬ 
lenged  the  ethics  of  its  New  York  Cify' 
competitor.  The  Newsday  story  led  with  a 
quote  attacking  the  Daily  News  from  the 
attorney  representing  the  three  teens. 

The  lawyer,  Mark  Alter,  said  the  Daily 
News’  story  had  nothing  to  do  with 
“responsible  reporting”  and  everything 
to  do  with  “sensationalizing  their  story.” 

Neiesday  also  should  have  asked  the  • 
parents  of  the  victims  what  they  thought 
about  that.  Ill 


Printed  in  USA  Vol.  136,  No.  44,  EDITOR  &  PUBLISHER  (ISSN:  0013-094X,  USPS:  168-120)  is  published  45  times  a  year.  Regular  issues  arc  published  weekly,  except  July  7  and  21,  Aug.  4  and  18,  Sept.  1,  and  Dec.  22  and  29.  by  VNU 
Business  Publications  USA  770  Broadway,  N.Y.,  NY  10003;  Sales  (646)  654-5125;  Editorial  (646)  654-5270.  Periodicals  postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Postmaster:  Please  send  address  changes  to:  EDITOR 
&  PUBLISHER,  THE  FOURTH  ESTATE,  P.O.  Box  16689,  N.  Hollj'wood,  CA  91615-9460.  Copyright  2003,  VNU  Business  M^ia  Inc.  No  part  of  this  publication  may  be  reproduced,  stored  in  any  retrieval  system,  or  transmitted,  in  any 
form  or  by  any  means,  electronic,  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscription  S99  in  the  U.S.  and  possessions  and  in  Canada.  Foreign  surface  $130  and  Foreign  air  $320. 
No  claims  for  back  issues  honored  after  one  year.  From  time  to  time,  may  allow  reputable  companies  to  send  information  that  may  be  of  interest  by  mail  or  e-mail:  If  you  do  not  want  to  receive  this  information,  please  advise  Subscriber 

Service  by  either  telephone  or  e-mail  (including  in  your  subject  heading).  Subscriber  Service  (800)  562-2706;  Customer  Service  E-mail:  editorandpuMisher(^  espcomp.com 


22  EDITOR&PUBLISHER  DECEMBER  8,  2003 


www.editorandpublisher.com 
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Technology  Conference 
includes  New  Media  World 


America  E 

is  the  number  (ft 

regional  trade 


in  the 


^  dian  50  years,  we've  been  providing  an 
and  accessible  show  for  hundreds  of 
and  thousands  of  attendees.  In  addition  to 
"a  show  floor  brimming  with  more  than  130  exhibiting 
companies,  America  East  offers  an  outstanding  slate 
educational  sessions  and  seminars  including  the 
cutting-edge  New  Media  World  symposium. 

Whether  you  work  for  a  newspaper  or  an  industry 
supplier,  you  should  be  in  Hershey,  March  22-25! 
Get  more  information  about  attending  or 
exhibiting  at  America  East  by  visiting  our 
^eb  site:  www.america-east.com. 
_  ^  Phone:  (717)  703-3000. 
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DesignMail 

delivers. 


IF  YOU’RE  LOOKING 
FORA  .COMPLETE 
TMC  SOLUTION,  THINK 
INSIDE  THE  BOX 
WITH  DESIGN  MAIL. 


Founded  in  1 985,  Design  Mail  specializes  in  preprint 
insertion  programs  and  offers  household-level 
selective  capabilities.  We  can  develop  a  TMC  program 
that  will  meet  your  needs  by  increasing  revenue  and 
lowering  production  costs.  Plus,  we’ll  provide  you 
with  consulting  services  to  determine  market  poten¬ 
tial,  revenue  opportunities  and  sales  techniques. 

Our  years  of  experience  in  production  and  sales 
can  help  you  grow  your  preprint  distribution  pro¬ 
gram  from  the  ground  up,  whether  you  use  our 
equipment  and  facilities  or  your  own. 


Design  Mail's  flexibility  enables  you  to  target  specific 
households  by:  .  °  ■ 

•  ZIP  codes,  split  ZIP  codes,  zones  or  carrier  routes 

•  School  districts 

•  Store  trade  areas  j 

•  Political  districts 

•  Any  demographic  or  data  list 

Let  Des/gn  Mail  provide  your  newspaper  with  effi¬ 
cient,  effective  and  reliable  TMC  production  services. 


To  learn  more 
about 

Design  Mail’s 
capabilities 

visit  design-mail.com 
or  contact  Jim  Hart  at 
(214)  977-2384  or 
jhart@designmail.com 


mmmmm 


If'. 

I . 

i  • 

i 

! 

r  ' 

i 

t. 


I 


I 


I 


■i 


f 


xl- 


